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1 Preliminary remarks and aim of the Report

1.1 Conclusion from the First AHWG

At the end of the AHWG mesting the following results were obtained as a result of the
discusson. The campsite service was confirmed to be tackled as a sub group of the
tourist accommodation service, whereby the common dements would be kept and
adapted to the specificities of camp dtes, non gppropriate dements would be eiminated
and additiond specific dements would be added. A Product Group definition was
agreed upon and completed at the subsequent EUEB meeting in December 2003, and
the features of the criteriawere highlighted.

The product group definition presented to the AHWG was the result of analyses focused
a pinpointing the essence of the camp dte service, taking into consideration both the
services common to any tourist accommodation, and those pertaining exclusvely to the
essence of camp gites.

The importance and need to develop a system fully consstert with the existing ecolabel
for touris accommodation was announced by the EUEB representative, in order to
avoid any posshility of having two different systems which would confuse gpplicants.
As part of the consstency of method, the criteria to be developed and adapted for the
canp dte service shdl have the requirements of flexibility, easy agoplicability and
environmentd efficiency.

A first propogtion of types of criteria and of the structure of the criteria document was
presented and discussed by the participants, in the form of a short working list of issues.

As follows are summarised the main results of the first phase of the project, pertaning
to the product group definition and the dructure of the criteria and of the ecolabe
document.

1.1.1 Product Group definition

The andyss conducted on officid naiond regulations of camp sStes and on the
principa classfication schemes and on the andysis conducted on the camp Ste market
in Europe, have oriented the content of the Product Group definition and description as
follows.

According the results of the Firss AHWG, the product group camp Site service:

shall comprise the provision, for a fee or behind membership, within a defined area
composed of pitches equipped for the overnight stay, of mobile means of lodging
structures such as tents, caravans, mobile homes, and/or other lodging structures at
disposal of guests such as bungalows or similar, and collective areas for common
service such as washing facilities, information, cooking facilities, food shops,and other
facilities necessary for the provision of shelter, offered as main service to tourists,
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travellers and lodgers. The service offered within this area may include the provision of
food services, leisure activities and/or green areas.

Thus, the above definition of product group for camp Ste service points out the
following dimensons in which two concepts of lodging service can be identified: one
specific for camp sites, and one common to al structures providing the lodging service.

The dements specific for camp Stes can so far be identified in:

the provision of pitches;
the provison of collective areas for common sarvice specificdly linked to own
mobile means of lodging structures, tents, caravans, €tc.

The dements true of any lodging service are;

being the main service of the accommodation;
being provided behind afeg;
being addressed to tourists.

1.1.2 Product Group description

The mogt relevant incremental services rdated to the provison of collective areas will
be taken into account even if the provison of pitch is relevant. It is important to point
out that the exduson of food services (restaurant services) and recregtiond services as
the discriminating part of the touris accommodation product group definition is due to
the fact that these services are not the main purpose of the product group. Furthermore
in condderation of the fact that they can be provided outside the tourist accommodation
adso from other specific tourist facilities (restaurants, sport center, efc.), camp Ste being
a sub-product of tourig accommodation, their food and beverage facilities have not
been discriminantly required, athough it is important to evduate the rdevance of food
feadilities snce the exigence of a smdl food shop is one of the minimum mandatory
requirements, as seen in the legidation andyss.

Thus the mogt rdevant sarvices are;

common service

day with the purpose of deeping and the exclusve use of teran marked and
prepared for the vistor's necessties (power, waste water discharge, garbage
collection)

activities related to reception and information

deaning of dl facilities and common spaces.

A further divison into sectors of the different service areas has been attempted,
resulting from a preliminary screening of :

the services required by legidation and/or classfication schemes of the different
countries,
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the sarvices offered as presented in catdogues and publications of the European
camp Site associations/organisations

resulting in the definition of 7 service areas (see picture below):

Graph 1.1 - Camp Site service areas

e et

accommodation
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Exterior Areas/
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Source: Elaboration ACTA

The environmental impacts of the camp Ste service were referred to  these service aress
and the more specific dements of the camp dte sarvice were defined on this basis,
consdently with the environmentd andyis and product group definition of tourist
accommodation service.

1.1.3 A short “working-list” of issues

During the Frda AHWG medting a firg discusson was caried out aound a lig of
criteria

The ongoing data collection and the experience derived from other camp Ste related
projects (in paticular ECOCAMPING) has lead to the composition of a short “working-
lig” of issues to condder for the formulation of mandatory criteria, which figures
below, following the Structure of the tourist accommodation service label, as a basis for
further discusson, elaboration and completion. This lig has been discussed during the
1 AHWG in Rome and the first results of the discussion have been gpplied to it.

Energy

Mandatory criteria as from Commission Decisgon for Tourist Accommodation Service,
Timing devices /infrared barriers for outsde lighting.

Swimming pool heating with RES.

Water (use and waste)
Except paragraph on towe change, mandatory criteria as from Commisson Decison
for Tourist Accommodation Service
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Information on water hardness (better dosage of detergents) for clients
Regulation for swimming pools (cover at night, low/appropriate use of chemicals)

Chemicals (Detergents and disinfectants)

Mandatory criteria as from Commission Decison for Tourist Accommodation Service
Avoidance of: sdt for icy roads (this has to be discussed regarding to safety issues),
Specid sinks for chemicd toilets.

Waste

Mandatory criteriaas from Commission Decision for Tourist Accommodation Service
Separate wadte collection containers  in dl areas, not more “genera “ waste bins than
Separate ones

Own composting if no collection of organic waste available, emphass on organic waste
generated through landscaping/green area maintenance.

Possibility for gueststo digpose of used fat/oil correctly.

Other Services/General Management

Mandatory criteria as from Commisson Decison for Tourist Accommodation Service
Limitation of car circulation ingde the Ste (hours, areas)

Regulation of camp ste generated traffic

Local/organic products for use (catering) and sae (shops)

Animation with eements on sustainability

2 Aim of this Report and methodology

Thefina am of this Report isto propose a First draft proposal criteriafor camp Ste

sarvice, to be discussed during the 2nd AHWG in Bruxdlles.

The criteria proposa, which is the outcome of the process of identifying and sdlecting
the key environmenta aspects as well as sdtting the eco-labd criteria, will incdude the
following steps (according to the methodologica requirements specified in Annex 1l of
the Regulation 1980/2000):

1. feasibility and market study
2. life cycle considerations

3. improvement analysis

4. proposal of the criteria

Congdering the conditions of development of these criteria, whereby the camp sSte
savice is being tackled as a sub-group of the touri accommodation service (see
chapter 3 - First Activity Report),.the step adaptation of criteria has to be added to the
others mentioned above. According to article 3 of the Regulation 1980/2000, a sub
group needs to be developed “when this is required by the characteristics of the products
and with a view to enauring the optima potentid of the eco-labd for effecting
environmenta  improvements”  In this case, the exiding eco-labe criteria for tourist
accommodation shal be adapted to the peculiarities of the camp dte sarvice. It is
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important to point out, however, that “adgptation” is not a synonym for lack of
specificity, but rather the article has to be interpreted as a specific enquiry on the
environmenta  impacts and consequent identification of the most efficient measures to
obtain ggnificant improvements.

From a methodologica point of view, these results shdl be the same as the exigting
criteriafor tourist accommodation.

In order to achieve environmenta improvements, the criteria for the EU Eco-labd will
need to

be effective from an environmentd point of view

be gpplicable in dl countries in Europe

not limit consumer comfort (fit for use)

not discriminate any gpplicant

lead to measurable and comparable results,

dlow alow cogt verification of the compliance with the scheme,

alow agood combination between on-Site verification and self- assessment.

A criteria ponderation system as regards above conditions shdl be defined, according to
ggnificance of each condition to camp Ste servicee. The ponderation system will be
completed for the 2nd Draft Criteria; a this dage of the activity just a part of the
conditions has been analysed.

Then, at this stage of activity, the methodological gpproach for the development of the
firgt criteria proposa will be based on the following dements:

v the exiding criteria of the tourism accommodation service labd (consistency of the
dructure criteria of the PG camp dte savice with that of the PG tourigt
accommodation service)

v the environmenta impacts of the service identified (environmental effectiveness of
the criteria)

v’ the consumption datain camp sites

v' theframework of the nationd Eco-labels for camp sites (applicability of the criteria)

This Report, in accordance with the methodologica requirements specified in Annex |1
of the Regulation 1980/2000 is structured as follows:

1. A brief introduction of the general principles of EU Eco-labdl criteria (see
chapter 2): conception frame.

2. Elaboration of the short working-list of issues discussed during the First
AHWG (see chapter 3). Regulation 1980/2000 (prdiminary remarks) recognises
the importance to condder during the criteria devedopment scientific and
technica progress and the experience gained in this area, to ensure condstency
with relevant internaiondly recognised dandards which ae evolving. But
primarily, the services part of the product group have to be identified and put in
comparison with the touris accommodation criteria. Therefore, the steps are as
follows
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a. identification of the dements which are part of product group camp ste
savice and the dements not covered in the product group tourist
accommodation service (see 3.1);

b. andyss and updae of the environmentad polices in the EU
(energy/water/waste/chemical substances): in progress

3. Life cycle considerations and improvement analysis (see chapter 4). EU
Regulation 1980/2000 requires that the product group be considered in its life
cycle phases and those phases with the main environmenta impacts be identified
and acted upon in order to reduce the most negative environmental impacts and
produce the highest environmental improvements. Due to the lack of exhaudtive
direct data on the environmenta impacts of camp gtes the andyss has taken
into condderation an inductive gpproach to identify ggnificant environmentd
impacts in the three phases of the life cyde

a. andyssof nationd Eco-labels for camp sites (see 4.1);

b. ewironmentd impact analyss, based on the experiences of other
European Eco-Labds and the environmenta audits carried out by
ECOCAMPING in 37 European camp Sites (see 4.2);

c. consumption data, to lig and andyse the litle existing daa regarding
consumption and waste production in camp dtes in Europe, through
contribution of 3 research projects (see 4.3).

4. Firgt proposal criteria (see chapter 5). The steps to propose the First Draft
Criteriaare the following:

a. identify the dructure of criteria, in conasency with the procedures and
methodology of the tourist accommodation, adapting some criteria for
camp stes according to specific features, through a clear and transparent
adaptation process (see 5.1);

b. further stepsfor the development criteria .
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2 The EU eco-label criteria: general principles

Introduction

In this chapter the characteristics of the criteria for the EU Eco-labd will be briefly
presented. It has to be consdered, that the structure will be gpproximatdy the same as
for touris accommodation, while certain criteria have to be adapted to specific features
of camp Site service (see chapter 5).

2.1 Factors influencing criteria development

In developing criteria for the European Eco-labd the following points need to be kept in
mind:

1. theams of the criteriaand the requirements which they have to fulfil,

2. the environmentd improvements to be achieved by these criteria,

3. the specific requirements for criteriawhich can be proposed at a European levd,

4. the types of criteia which ae required to achieve gspecific environmenta
improvements.

The development of criteria for camp Ste service requires a relidble overview of the
environmenta  impacts on a European levd of the product group, consdering the life
cycle of the e ements congtitution the product group.

Compared to indudtrid products, services are highly dependent on regiond, cultura or
other influences and conditions. The services offered in an accommodation enterprise
ae not “ddivered to the consumer”, the consumer is consuming the service directly on
the place of “production”. For this reason the factors nfluencing the place of production
and use of the service aso influence the accreditation scheme of the Eco-labd.

In this chapter the conceptual framework of the EU Eco-label criteriawill be described.

2.1.1 Aims of the EU criteria
In order to reduce the negative environmenta impacts criteriaam at:
reducing the quantity of energy used
reducing the quantity water used
reducing the quantity of chemicas used
reducing the quantity of waste produced

anddsoam a:

improving the qudity of the energy used
improving the quality of the water used
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improving the qudity of the chemicd substances used
improving the qudity of the waste produced

In particular, improving the quality of the energy used means to promote the use of

renewable resources of energy, improving the qudity of water means to promote the use
of less trested water when possible, because treatment implies the use of chemicds
having negative impacts on the environment, improving the qudity of chemicds means
to avoid the use of some substances which are paticularly hazardous, and improving
the quality of waste means to separate waste as much as possible.

Environmental objectives and phases of the life cycle
These amsinfluence the life cycle phases of the camp Site service in the following way:

Purchase phase
To the purchase phase is linked the qudity of energy, water, chemica substances used.
It isaso linked to the presence of eco-labelled products in the accommodation.

Use phase
To the use phase is linked the quantity of energy, water, chemicas and products used.
To this phaseis dso linked the quantity of waste produced.

Waste management phase
The waste management phase concerns the separation and disposa of waste.

2.1.2 Environmental improvements to be achieved by the criteria

The Regulation 1980/2000 reports 11 environmenta issues which should be tackled by
the criteria as objectives for the reduction of negative environmenta impacts of the EU
Eco-labe product group. In terms of criteria development, these issues become
environmental objectives.

These objectives can be identified as “direct” or “indirect”, according to whether they
are adirect or indirect consequence of compliance to criteria

Table 21 ligs the direct and indirect environmental objectives from the 11
environmental issues lisen in Annex | of the Regulation 1980/2000.
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Table 2.1 The environmental issues listed in Annex | of the Regulation 1980/2000
seen asdirect and indirect environmental objectivesfor the EU criteria

Direct Environmental | Indirect Environmental
Objective Objective

Energy saving Ozone layer protection
Quality of air Environmental safety

Quality of water Soil protection

Prevention of global heating
Waste reduction
Management of resources
Biodiversity

Noise

Quality and quantity: two aspects of the environmental objective

The negative environmenta impacts are linked to two main aspects of these objectives
the qudity and the quantity used or produced. “Quality” here means source, origin,
kind. This means tha the negaive environmenta impacts of camp Ste depend on the
use of energy, in paticular on the kind of energy, and how much energy is used. The
same can be said for water and chemicals and for the production of waste.

To these main four issues are linked dl other voices lised by the Annex | of the
Regulaion, in particular,

the quaity and quantity of consumption of energy are linked to the :

- qudity of ar

- energy saving

- management of natura resources (renewable and non renewable sources of energy)
- prevention of globa heating

- protection of the ozone layer

- environmentd safety

- biodiversty

the quality and quantity of consumption of water are linked to the :

- quality of water

- soil protection

- energy saving (for hot water)

- management of natural resources (water isanatural resource)

the quality and quantity of consumption of chemicas are linked to the:

- qudity of ar

- qudity of water

- soil protection

- protection of the ozone layer
- environmenta safety

- biodiversty

L Ax.
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the quaity and quantity of production of waste are linked to the:

- qudlity of ar

- s0il protection

- environmentd safety
- biodiversity

There are other generd environmenta objectives in addition to the four main lised
above which include:

rasing the awareness and promoting the environmentdly friendly behaviour of gaff
and guests.

collecting datain order to creste a data base on effective consumption, inexistent up
to today, for future criteria development.

promoting synergies with the EMAS regulation for continuous improvement in the
environmenta quality of the service provided.

2.1.3 Specific requirements for criteria which can be proposed at a
European level

In order to achieve environmenta improvements, the criteria for the EU Eco-labd will
need to satisfy afew conditions which can be identified as follows: they must:

be effective from an environmenta point of view
be gpplicablein Al countriesin Europe

not limit consumer comfort (fit for use)

not discriminate any applicant.

Moreover, since the assessment of compliance and veification of the results is
necessary to the EU Eco-labd scheme, the criteria shall

lead to measurable and comparable results,
dlow alow cost verification of the compliance with the scheme,
alow agood combination between on-Ste verification and s&f- assessment.

2.2 Criteria Structure

2.2.1 Types of criteria
The criteria shdl achieve the highest possble environmenta improvement of the camp
dte sarvice condituted by its dements (goods and sarvices) in dl the phases of their life
cycle.
In order to achieve these specific objectives the criteria shall directly be addressed to the
influencing factors for environmenta impacts.
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Looking a the fidds of action of the potentid criteria for the Eco-labd, the technica
performances of the goods, the behaviour of lead, staff and guests, they can be grouped
into three types.

Management criteria. Management criteria refer to the generd conditions for the
measure and limit criteria to be performed. They can be thought of as “enabling
criterid’, setting the policy and the intent of the environmentd regulation.
Management criteria have the role of identifying the environmentd drategy of the
camp ste and coordinating the other two types of criteria Their god is to establish a
method and to integrate dl other criteria into a logica and organic maze and to st a
data collection/ monitoring sysem which dlows the camp dte to control its
environmenta performance.

Measure criteria. Measure criteria indicate actions which need to be performed in
order to achieve the dedred environmenta effect. They may be gmilar to limit
criteria but do not fix a limit. When it is impossible to identify the limits of the end
result, for the reasons stated above related to lack of data, the measure criteria
indicate the steps which can lead to achieve the same god. Measure criteria have the
role of insuring that the strategy set by the management criteriais carried out.

Limit criteria. The limit criteria fix potentid limit consumption of energy or weater
or limit the presence of some chemicad compound which has man environmentd
impacts. Limit criteria have the role of setting a quantitative border to respect, and to
set gandards which dlow the definition of a “better than” gStuation between the EU
labelled and the non labelled accommodation

Thee different types of criteria will be necessary to influence ther rddive factors
responsible for environmental impacts. The criteria may be generd or specific in nature,
depending on whether they are applied to the whole accommodation service or to a
specific service,

2.2.2 Level of requirement of the criteria
The criteriashdl hold “if gpplicable’ this meansthat dl criteria are intended to require
compliance only if gpplicable to the specific Stuaion of the tourist accommodation. In
this sense, for example, if the camp Site does not rent camper or roulotte, the criteria on
the camper or roulotte is not gpplicable, therefore compliance to that criteria is not
required.
As it has been sad in the previous paragraphs, the criteria can be mandatory or
optional.
The mandatory criteria must be fulfilled, if applicable. Mandatory criteria intend to
guarantee the reduction of the man environmenta impacts of the tourist
accommodation service.
The optional criteria intend to give flexibility to the EU eco-label, by letting, for
example, the camp dte make the fird changes and posshbly the fird investments
according to the highest necessity or the best occason. Some criteria were not made
mandatory because of the exceptions and conditions for application..

2.2.3 Principle of conservation and maintenance
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According to the life cycle goproach the negative environmentd impacts deriving from
the subgtitution of old components (fittings, furniture, dectricad devices) with new ones
is higher than the benefits coming from the levd of efficiency of new components.
Therefore maintaining exisent components normdly shdl be preferred to subdtitution,
provided that the components are in good working conditions. The good working
conditions shdl be guaranteed by control and maintenance.

When subdtitution is needed, it shdl comply with high environmentd dandards, as
required by the criteriaand set out in the environmenta policy and action plan.

2.2.4 The score system
Only the optional criteria are scored and the score depends on the environmenta
importance of the issue covered by the criteria There are different levels of points
awarded for different performances.

2.2.5 Micro and Small Enterprises
In the phase of the finer definition of criteriaand of the scoring systemn, another eement
which could be tackled iswhether or not to consder micro and smal enterprisesin any
gpecid manner in the gpplication of criteria, for example a different level of requirement
for specific criteriaor different levels of documentation required for verification.
The Recommendation of the Commisson of 3 April 1996 addressed to Member dtates
and the European Investment Bank (EIB) (OJ L 107 of 30.4.1996, p.4) defines very
gndl, smdl and medium szed enterprises (SMIE's) according to specific criteria This
definition applies to adl Community and nationa programmes in favour of this sector.
The following teble illudrates this definition for the very smdl - aso frequently cdled
"micro’ — and the small enterprises.
Definition of micro and smdl enterprises

Definition of micro and small enterprises

Criteria Micro Small

Number of|< 10 < 50

emplovees

Annual 2 =< 7 million euros
turnover or < 5 million euros
global balance

Independence  |--- Not exceeding 25% of the capital or voting rights
withheld by one or more companies which are not
themselves SMEs
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2.2.6 Synergies with EMAS and other Eco-labelled products

Management criteria shdl be compatible with the EMAS regulation in order to facilitate
those applicants who adready have the EMAS certificate.
Measure and limit criteria shal include the purchase/use eco-labdled products and thus

support the efforts of the internationd and national Eco-labels for goods (EU Fower,
Nordic Eco-labdling, Blauer Engd , etc.).




APAT Camp site service: 2nd Activity Report - page 17 of 17

3 Consistency with the tourist accommodation Eco-
label and adaptation of “working-list” of issues

Introduction

The ghort “working-lis” of issues discussed during the Frs AHWG has been
integrated, updated, supported and verified with relevant information

The “working-lit” follows the criteria of the touri accommodation, guaranteeing
consstency between the exising (tourist accommodation) and future sets of criteria (for
the camp dite service). The following steps are in course and need to be compl eted:

= a precie identification of the services which ae integrd part of the product
group camp-dste sarvice, in order to pin-point the differences and amilaities
between the system boundaries of the two product groups. The identification of
the sysem boundaries is directed towards an environmentd effectiveness
andyss,

= an up-dae of the European orientation and indication policies &fter the
Commisson Decison on the EU Eco-labd for tourisg accommodation. This step
is in compliance with EU Regulation 1980/2000 which recognises the
importance to condder in the devedopment criteria scientific and technica
progress and of the experience gained in this area, to ensure consistency with
relevant internationaly recognised standards which are evolving. The andyss is
in progress and its results will be part of the Second Draft of the criteria

3.1 Analysis of the services offered in European Camp
sites

Main Results

The find objective of the sarvices andyss is to understand which are the main services
promoted in European camp dtes and to evauate which are the main environmenta
impacts to take into consideration.

The results of the andyss of services and the andyss of the eco-labd are the man
elements to be discussed in order to define the type and the content of the further
criteriafor the definition of the eco-label for camp site services.

The main results of the andyss are:

= the sarvices promoted are other than those regulated by the classification schemes in
the legidation: the most promoted services are those not directly linked to the
overnight stay of the tourist
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= the emphasis will be put on diveraty, and this diversty is represented not so much
by the overnight stay of the tourist by means the provison of the pitches, which is
the essence of camp site, but rather by different kinds of services

= the6 sarvice aeas are divided in the sample consdered here asfollows:

Service Areas frequency %
Sport/Wellness/ Health/Leisure 1906 29,14 ")

common

. . . ™ services
Sanitary/Hygiene/ Environment 1180 18,04
. o

Catering/Shops 1086 16,60
Management/ 850 12,99 ) overnight
Recention/Information stays

services
Accommodation /Facilities 845 12,92 g

581 8,88

= the overnight say as man purpose of the camp dte in accordance with the
legidation anayss, is a necessacy but not sufficient condition for the camp dte
market;

= thelO most promoted servicesin the first three areas are;

playground nearby

club house with bar

food shop on site

restaurant

svimming pool

laundry

organized/evening entertainment

shower

tennis

angling

= the da is the discriminating eement for the variety and the qudity of services in
sport/lei surelwellness

= the promotion of specific services in some countries and not others is the
consequence of different legidation: the lack of officid regulations for camp gtes in
most northern and central countries is the reason why some services are promoted
here, while in the Mediterranean countries, such as France and Itay, where camp
dtes are subject to a definite legidation, the same services have no reason to be
promoted as they are the minimum lega requirements for the setting up of camp
gtes,

= in Northern and Mediterranean countries sport/leisure and catering/shop services
represent more than haf of the overdl services. In camp stes located in centrd
countries  sanitary/environment/hygiene  services  represent dmost 1/3 of totd
sarvices,

= Northern countries and, to a lesser extent, Centrd countries show a bias towards
homogenizing services. On the contrary in the Mediterranean countries the bias is
for astrong differentiation of services,

AN NI N N N NN Y NN
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= in the makets featuring a drong demand, the sarvice differentiation leve is very
high.

Methodology

The andyss takes into consderation a sample of camp Stes extracted from European
offica guides

Camp sites sampling for survey of services
The sampling of camp dtes extracted from officid guides, amed a survey of services,
darts off from the following consderaions

= dl countries must be represented in the sample;

= the man differencesin sarvices are determined by the nationd legidation;

= in accordance with the raionde of spatid logic, as followed aso in the demand and
offer andyds, the camping dtes teken into account must be didributed in the
different regions of the dtates in proportion to the number of camp dtes exiding in
the regions. This criterion is deemed important dso in consderation of the fact that
a more specific teritoria didribution alows teking into account accommodation
sructures located in different geogrephica contexts and in aress featuring different
dtractive characteritics such as metropolitan aeas, dpine aeas and the
Mediterranean aress.

= FEurodtat datistics do not offer data about the distribution based on stars of camp
gtes number;

= theprevaent classfication form is based on four stars system.

Type of sampling

In accordance with previous consderations it was decided that the sampling should

follow the following criteria

= Digribution proportiond to the number of existing regiond structures,

= Each nation must have at least one region;

* In each region a least four dructures must be taken into account (one for esch
classfication leve)
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Sample:
number of
camp sites

Region _ )
1 Region Region
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STRATIFICATION OF THE SAMPLE IN THE REGIONS
Data outlined are for the years before 2000

Quota of theQuota of|Structure
_ _ _ Beds Structujregion  onfthe regionfs
. Macro region Micro region es [total on totallincluded

Nation 20001 2000 European |peds infin  the

structures |[Europe [sample
France Centre-Est Rhone-Alpes 218.142 872 4,89% 3,30% 12
France Méditerranée Languedoc-Roussillon 357.903 780, 4,37% 5,42% 12
France Ouest Bretagne 260.283 772 4,33% 3,94% 12
France Méditerrance Ly pos-core 277.269 114 4009 4,200 12
France Sud-Ouest Aquitaine 309.717] 687 3,85% 4,69% 8
France Ouest Pays de la Loire 247.704 637 3,57% 3,75% 8
France Sud-Ouest Midi-Pyrénées 125.109 600, 3,36% 1,90% 8
France Ouest Poitou-Charentes 169.017, 445 2,50% 2,56% 8
Netherlands Oost-Nederland Gelderland 114.893 437 2,45%] 1,74% 8
Italy Isole Sardegna 235.041 430 2,41% 3,56% 8
Spain Este Catalufia 321.667| 347 1,959  4,87% 8
France Centre-Est Auvergne 71.319 341 1,91% 1,08% 8
France Bassin parisien Centre 68.733 300 1,68% 1,04% 8
Netherlands Oost-Nederland Overijssel 77.259 281 1,58% 1,17% 8
Deutschland Schleswig-Holstein Schleswig-Holstein 71.400 276 1,55% 1,08% 8
Netherlands Zuid-Nederland Noord-Brabant 82.771 267 1,50% 1,25% 4
France Nord - Pas-de-Calais Nord - Pas-de-Calais 82.371 256 1,449  1,25% 4
France Bassin parisien Basse-Normandie 88.887| 245 1,37% 1,35% 4
Italy Centro (I) Toscana 163.600 225 1,26% 2,48% 4
Italy Sud Puglia 107.730 217 1,220  1,63% 4
United Kingdom South West Cornwall and Isles of Scilly] 113.808 203 1,149  1,72% 4
Norway Vestlandet 55.836 202 1,13%  0,85% 4
Italy Nord Lombardia 72.565 201 1,139  1,10% 4
France Bassin parisien Bourgogne 42.831 199 1,12% 0,65% 4
Italy Sud Calabria 118.001 197 1,10% 1,79% 4
Norway Sor-@stlandet 91.99§ 193 1,08% 1,39% 4
United Kingdom Yorkshire and The Humber| North Yorkshire 85.868 193 1,08% 1,30% 4
France Sud-Ouest Limousin 38.106) 189 1,06% 0,58% 4
Netherlands West-Nederland Zeeland 76.785 182 1,02% 1,16% 4
Italy Nord Est Veneto 200.299) 182 1,029  3,03% 4
Norway Hedmark og Oppland 65.884 180 1,01% 1,00% 4
Netherlands Noord-Nederland Drenthe 67.370 177 0,99% 1,02% 4
Sweden Vastsverige : 176 0,99% 0,00% 4
Netherlands West-Nederland Noord-Holland 76.227 173 0,97% 1,15% 4
Italy Campania Campania 66.830 172 0,969  1,01% 4
Netherlands Zuid-Nederland Limburg (NL) 73.936 171 0,96% 1,12% 4
United Kingdom South West Dorset and Somerset 122.444 166 0,93% 1,85% 4
Netherlands Noord-Nederland Friesland 55.336 166 0,93%  0,84% 4
United Kingdom Scotland Highlands and Islands 21.896 164 0,929  0,33% 4
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Deutschland Brandenburg Brandenburg 44.300 0,929  0,67% 4
Italy Nord Ovest Liguria 62.800 161 0,90% 0,95% 4
France Méditerranée Corse 64.176 159 0,89% 0,97% 4
Deutschland Mecklenburg-Vorpommern| 95.264 159 0,899  1,44% 4
United Kingdom Eastern East Anglia 102.536 158 0,89% 1,55% 4
United Kingdom Scotland South Western Scotland 19.880 158 0,89% 0,30% 4
United Kingdom South West Devon 101.932 155 087%  1,54% 4
Spain Sur Andalucia 90.824 154 0,869  1,38% 4
Italy Nord Ovest Piemonte 46.746 153 0,86%  0,71% 4
Norway Nord-Norge 45.628 152 0,85% 0,69% 4
Sweden Norra Mellansverige 151 0,85% 0,00% 4
United Kingdom nﬁ'ﬁr@i}'vgiif)(i”"'“di”g Cumbria 67.680) 148 0834  1,03% 4
France Est Lorraine 48.564 148 0,83% 0,74% 4
United Kingdom Scotland Eastern Scotland 27.264 147 0,82% 0,41% 4
Sweden Smaland med darna : 148 0,82%  0,00% 4
France Est Franche-Comté 42.555 144 0,81% 0,64% 4
France Bassin parisien Picardie 45.462 136 0,76% 0,69% 4
Spain Este Comunidad Valenciana 73.604 136 0,76% 1,11% 4
Deutschland Rheinland-Pfalz Koblenz : 134 0,75%  0,00% 4
Netherlands West-Nederland Zuid-Holland 40.850 131 0,73%  0,62% 4
Sweden Ovre Norrland : 130 0,73% 0,00% 4
Austria Suidésterreich Karnten 56.312 124 0,709  0,85% 4
Sweden Ostra Mellansverige 120 0,679  0,00% 4
Belgium Région Wallonne Luxembourg (B) 54.743 117 0,66% 0,83% 4
Sweden Mellersta Norrland : 117 0,66%  0,00% 4
Italy Centro (1) Marche 54.048 116 0,65% 0,82% 4
Italy Sicilia Sicilia 40.763 114 0,64% 0,62%) 4
Italy Lazio Lazio 70.703 110 0,62%  1,07% 4
France Est Alsace 35.481 108 0,61% 0,54% 4
Spain Centro (E) Castillay Ledn 41.052 108 0,61% 0,62% 4
United Kingdom Gloucestershire, Wiltshire 30.040 105
South West and North Somerset 0,59% 0,46% 4
United Kingdom Northern Ireland Northern Ireland 16.544 105 0,59% 0,25% 4
Italy Nord Est Trentino-Alto Adige 38.467 105 0,59% 0,58% 4
Spain Noroeste Galicia 35.416 104 0,58%  0,54% 4
France Bassin parisien Champagne-Ardenne 23.919 103 0,58% 0,36% 4
Finland Manner-Suomi Pohjois-Suomi 5.378 90 0,509  0,08% 4
Ireland Southern and Eastern Southern and Eastern 22.688 89 0,50% 0,34% 4
Switzerland -Valais 85 0,48%  0,00% 4
Greece \Voreia Ellada Dytiki Makedonia : 77 0,43% 0,00% 4
Portugal Portugal (Continent) Centro () 66.200 58 0,33% 1,00% 4
Luxembourg -Ardennes 22.714 51 0,29%  0,34% 4
Portugal Portugal (Continent) Lisboa e Vale do Tejo 70.470Q 47 0,26% 1,07% 4
Iceland -Sudurland 41 0,23%  0,00% 4
Total 6.601.836| 17.833 100% 100% 404

Source: Elaborazione ACTA
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InTable 3.1 the number of camp dites per nation so far analysed is reported.
In Table 3.2 the same camp Sites divided by stars are reported

Table 3.1 - Number of camp sites per nation

NATION Frequency |Percent
France 136 33,7
Italy 56 13,9
Netherlands 44 10,9
United Kingdom 44 10,9
Spain 24 5,9
Sweden 24 5,9
Deutschland 20 5,0
Norway 16 4,0
Portugal 8 2,0
Austria 4 1,0
Belgium 4 1,0
Finland 4 1,0
Greece 4 1,0
Iceland 4 1,0
Ireland 4 1,0
Luxembourg 4 1,0
Switzerland 4 1,0
Total 404 100,0

Source; Elaborazione ACTA

Table 3.2 - Distribution of camp sites per range of star

Range Of Star Frequency [Percent
1-2 stars 149 36,9
3 stars 100 24,8
4-5 stars 133 32,9
Total 382 94,6
No classified 22 5,4

Total 404 100,0

Source: Elaborazione ACTA

Structure of the analysis
The services promoted in camp dte guides are classfied and studied according to the

following service aress linked to the product group definition:

Management/

Reception/Information
Accommodation/Facilities PROVISION OF PITCHES

Technical Supply/ Maintenance

ANANANAN

Sport/Wellness/Health/Leisure PROVISION OF
Catering/Shops COLLECTIVE AREAS

Sanitary/Hygiene/ Environment

AN
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Every sarvicearea iscomposed of basic services, asillugtrated in the following table.

Table 3.3 - Basic servicesincluded in 6 service areas

Management/
Reception/Information
dogs accepted

mail service

bus

credit card

custody of valuable

first aid point

telephone

booking possible

post office

telefax messages

child discounts

open all year

booking required

Railway station nearer than 20 km
Bus stop nearer than 200 m

Car ferry nearer than 40 km
may be booked through a travel agent
Environmental management

shop

food shop on site
cooking facilities
microwave

ice available
outdoor barbecue
electric cooking
take away food

restaurant

club house with bar

kiosk

fish cleaning facilities

hot food available

Licensed to sell wine and alcoholic

Accommodation
[Facilities

over night holding area
section for light campers
camping huts for hire

caravan for hire

facilities for disabled campers
mobile home accepted
caravan accepted

tents accepted

bungalows accepted
apartments accepted
compulsory parking car

cots available

children welcome

nursing rooms for babies
family rooms

wash basin- hot/cold water
shower-hot/cold water
chemical toilet disposal point

electric point for hairdryers
slop sink

tumbler/drying room
washing up- hot/cold water
laundry-hot/cold water
electric shave points

lighting on toilet blocks
launderette

washing and ironing facilities

calor gas/camping gas
gas/electric fire
colour television

radio

line provided fire

cable TV/ satellite TV

TV for campers

facilities for empty motor caravan
electric point for tents

electric point for caravans

outlet mobile homes
car wash area
motor home service point

Sport/Wellness/
Health/Leisure
swimming pool
pony trekking nearby
playground

area for ball game

facilities for adult recreation
private shooting range
solarium

spa/bath Jacuzzi

gym

padding pool
bathing beach or lake
sauna

Surfboard hire

windsurfing

tennis

racquet sports

cycle hire

organized entertainment
evening entertainment
Exercise track

mini golf

Golf

Angling

Slipway

Boat hire

Canoe hire

diving facilities
sailing facilities
water slide

tanks
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The andyss man objectiveis individuating the meaningfulness of the services, based
on the frequency of their promotion within the sample.
Tothisamtheandyssisdivided in:

v analysis of the services promoted per:
= savice areq, in order to understand which are the most widdy
promoted areas, with the largest number of services,
= bagc savices, in order to individuate the main services within eech
area

The meaningfulness of a service isaconcept linked besides to its frequency dso toits
geographica location, which affects the tourism demand.
Therefore the andyds takes into condderation a geographicd distribution of the
services per:

= Macro region: Nordic, centre and Mediterranean countries;

= individua European countries.

v" individuation of thegap between legidation and market to know:
= if the exigtence/absence of the regulation conditions the promotion of
certain services,
= whoistherecipient of the product group according the market and
how it is different from thet of the officid regulation

Eventudly, a short reflection on:

v’ average price per emplacement;
v insde structure of the camp site.

3.1.1 Promoted overnight stay services and promoted common
services

The firgt result researched was the percent representation of the services linked to the
overnight stay of the tourist and services linked to collective areas.
It can be seen that services linked to the overnight stay account for 30% of the
marketed services. This means that the services promoted are other than those regulated
by the classficaion scheme in the legidation, in which the man sarvices are linked to
the overnight stay of the tourist.
This phenomenon can be interpreted in the light that the camp dte offer is moving
toward a greater heterogeneity of both camp Site structures and the offered services.
It is well evident that in promotiond activities the emphads will be put on diversty, and
this diverdty is represented not so much by the overnight stay of the tourist by means
the provison of the pitches, which is the essence of camp ste, but rather by different
kinds of sarvices. Legidation, on the other hand, is dower in tackling changes and
manly refers to the dements which conditute lodging, teling us that they are dways
present (and telling us which in particuar are present!), even if not promoted.
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Graph 3.1 reports, respectively, the services included in the overnight stay and those not
included. Each is reported in percentage according to their presence in the camp Stes
studied.

In the table 3.4 are reported the percentage of the promoted service in totd of camp dte
and on total of services.

It is interesting to notice that the services promoted in most camp Stes are the ones that
do not have a specific definition in naiond regulations this confirms the trend to
promote the services that capture interest, attention and desire of the tourist, based on
grounds of marketing and consumer perception. The table shows that camp dtes,
independent from dars classfication (as we shal see further on), festure themsdves
increesingly as lesure dtes, organised to meet needs and expectations which are
becoming more and more complex and diversfied. The overnight stay as man purpose
of the camp dte, the way it gopears in the legidaion andyss, is a necessary but not
aufficient condition for the camp dte market. Indeed the average number of promoted
savices is 1595 per camp dte, with cases promoting more than 40 services per
structure.

More than haf sudied camp dtes promote serviced related to catering shop and
sport/welness’hedth/leisure

Table 3.4 - Distribution of the service ar eas

% on total
frequency  services

Sport/Wellness/ Health/L eisure 1906 29,14

common
Sanitary/Hygiene/ Environment 1180 18,04 services
Catering/Shops 1086 16,60
M anagement/ Reception/I nformation 850 12,99 overni ght

stays services
Accommaodation /Facilities 845 12,92

581 8,88
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Graph 3.1 Distribution of the promoted services divided in 6 categories

Technical Supply/
Maintainance Sport/Wellness/
9% Health/Leisure
30%

Accommodation
[Facilities
13%

13%

Catering/Shops

17% Sanitary/Hygiene/

Environment
18%

Source: Elaboration ACTA

Table 3.5 - Distribution of the most promoted servicesin total of the camp sites
and in total of services

] % on total of|%on total of

Services Category Frequency | camp sites services
Management/

dogs accepted Reception/Information 304 75,25% 4,71%
Sport/Wellness/

playground nearby Health/Leisure 292 72,28% 4,53%

club house with bar Catering/Shops 234 57,92% 3,63%

food shop on site Catering/Shops 228 56,44% 3,54%

restaurant Catering/Shops 221 54,70% 3,43%
Sport/Wellness/

swimming pool Health/Leisure 219 54,21% 3,40%
Accommodation

facilities for disabled [Facilities 199 49,26% 3,09%

laundry 189 46,78% 2,93%
Management/

credit card Reception/Information 179 44,31% 2,78%

electric point for hairdryers 168 41,58% 2,61%

electric point for caravans 160 39,60% 2,48%

Sport/Wellness/ 146 36,14% 2,26%
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entertainment Health/Leisure

shower 145 35,89% 2,25%
Sport/Wellness/

tennis Health/Leisure 143 35,40% 2,22%
Sport/Wellness/

angling Health/Leisure 139 34,41% 2,16%
Management/

telephone Reception/Information 135 33,42% 2,09%

wash basin hot/cold water 134 33,17% 2,08%
Sport/Wellness/

cycle hire Health/Leisure 133 32,92% 2,06%

calor gas/camping gas 117 28,96% 1,81%
Sport/Wellness/

area for ball game Health/Leisure 117 28,96% 1,81%
Accommodation

caravan for hire [Facilities 114 28,22% 1,77%

laundrette 106 26,24% 1,64%

hot food available Catering/Shops 104 25,74% 1,61%
Sport/Wellness/

facilities for adult recreation | Health/Leisure 103 25,50% 1,60%

tumbler/drying room 95 23,51% 1,47%

chemical toilet disposal point 94 23,27% 1,46%
Sport/Wellness/

bathing beach or lake Health/Leisure 93 23,02% 1,44%

colour television 22,03% 1,38%
Accommodation

overnight holding area [Facilities 87 21,53% 1,35%
Accommodation

camping huts for hire [Facilities 86 21,29% 1,33%
Accommodation

nursing room for babies [Facilities 75 18,56% 1,16%

washing up 17,82% 1,12%
Management/

booking possible Reception/Information 71 17,57% 1,10%
Accommodation

mobile home accepted [Facilities 69 17,08% 1,07%
Sport/Wellness/

boat hire Health/Leisure 68 16,83% 1,05%

motor home service point 16,58% 1,04%
Sport/Wellness/

Mini golf Health/Leisure 66 16,34% 1,02%
Accommodation

outlet mobile home [Facilities 61 15,10% 0,95%
Accommodation

compulsory parking car [Facilities 61 15,10% 0,95%
Sport/Wellness/

paddling pool Health/Leisure 61 15,10% 0,95%

washing and ironing facilities 14,85% 0,93%

barbecue outdoor Catering/Shops 13,61% 0,85%

12,38% 0,78%
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shop Catering/Shops 50 12,38% 0,78%

take away Catering/Shops 49 12,13% 0,76%
Sport/Wellness/

windsurfing Health/Leisure 48 11,88% 0,74%
Management/

post office Reception/Information 48 11,88% 0,74%
Sanitary/Hygiene/

electric shave points Environment 47 11,63% 0,73%
Accommodation

bungalows accepted [Facilities 47 11,63% 0,73%
Sanitary/Hygiene/

lighting on toilet blocks Environment 43 10,64% 0,67%
Sport/Wellness/

canoe hire Health/Leisure 43 10,64% 0,67%
Management/

first aid point Reception/Information 43 10,64% 0,67%
Sport/Wellness/

pony trekking nearby Health/Leisure 40 9,90% 0,62%
Accommodation

caravans accepted [Facilities 36 8,91% 0,56%
Sport/Wellness/

sauna Health/Leisure 36 8,91% 0,56%
Sport/Wellness/

golf Health/Leisure 36 8,91% 0,56%

microwave Catering/Shops 35 8,66% 0,54%
Accommodation

family rooms [Facilities 35 8,66% 0,54%

electric cooking Catering/Shops 33 8,17% 0,51%

kiosk Catering/Shops 33 8,17% 0,51%
Sanitary/Hygiene/

slop sink Environment 27 6,68% 0,42%

car wash area 24 5,94% 0,37%
Sport/Wellness/

slipway Health/Leisure 24 5,94% 0,37%

cooking facilities Catering/Shops 23 5,69% 0,36%
Sport/Wellness/

exercise track Health/Leisure 23 5,69% 0,36%
Management/

custody of valuables Reception/Information 22 5,45% 0,34%
Accommodation

tents accepted /Facilities 21 5,20% 0,33%
Management/

bus service Reception/Information 21 5,20% 0,33%
Sport/Wellness/

sailing facilities Health/Leisure 20 4,95% 0,31%

ice available Catering/Shops 15 3,71% 0,23%
Sport/Wellness/

solarium Health/Leisure 13 3,22% 0,20%
Sport/Wellness/

diving facilities Health/Leisure 12 2,97% 0,19%
Accommodation

section for light campers [Facilities 11 2,72% 0,17%
Sport/Wellness/

surfboard hire Health/Leisure 10 2,48% 0,16%
Management/

Car ferry nearer than 40 km | Reception/Information 10 2,48% 0,16%

cable TV/satellite _ 8 1,98% 0,12%
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Sport/Wellness/

gym Health/Leisure 8 1,98% 0,12%
Sport/Wellness/

water slide Health/Leisure 7 1,73% 0,11%

licensed to sell wine and | Catering/Shops

alcoholics 6 1,49% 0,09%

railway station nearer than | Management/

20km Reception/Information 5 1,24% 0,08%
Accommodation

apartments accepted [Facilities 4 0,99% 0,06%
Sport/Wellness/

racquet sport Health/Leisure 4 0,99% 0,06%
Management/

mail service Reception/Information 4 0,99% 0,06%
Management/

bus stop nearer Reception/Information 4 0,99% 0,06%

may be booked through a | Management/

travel agent Reception/Information 0,99% 0,06%

facilities for empty

motor/caravan tanks 0,50% 0,03%
Sport/Wellness/

Jacuzzi Health/Leisure 2 0,50% 0,03%

gasl/electric fire 1 0,25% 0,02%

TV for campers 1 0,25% 0,02%

radio 0 0,00% 0,00%

line provided fire 0 0,00% 0,00%

fish cleaning facilities Catering/Shops 0 0,00% 0,00%
Accommodation

cots available [Facilities 0 0,00% 0,00%
Sport/Wellness/

children welcome Health/Leisure 0 0,00% 0,00%
Management/

telefax messages Reception/Information 0 0,00% 0,00%
Management/

child discounts Reception/Information 0 0,00% 0,00%
Management/

open all year Reception/Information 0 0,00% 0,00%
Management/

Environmental management | Reception/Information 0 0,00% 0,00%

6447

Source: Elaboration ACTA

3.1.2 Most promoted service in each category
In the following tables, for each of the 6 macro categories on which the matrixes of

sarvices are based, we caculate the rdative frequency of each service within the same
category, and its distribution per stars.

M anagement/ Reception/I nfor mation

This category includes mostly the services dready regulated by nationa set of laws or
by dasdfication sysems, which ae therefore somehow implicitly inborn in the very
definition of camp sSte. This explains the low percentage of these services on the overdl
totd, as seen before. The following table emphasises that most services are promoted by
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the lowest gtar category, thus demondrating that the choice of a 4* o 5 camp dte is
conditioned by the presence of other sarvices while the promotion of the
reception/information services isirrdevant, asimplicitly present.

Frequency in the
Management/ Reception/Information | category 1-2 * 3* 4-5*
dogs accepted 35,76% 38,49% 27,49% 34,02%
credit card 21,06% 26,59% 26,59% 46,82%
telephone 15,88% 30,83% 30,83% 38,35%
booking possible 8,35% 19,70% 27,27% 53,03%
post office 5,65% 52,27% 36,36% 11,36%
first aid point 5,06% 51,28% 30,77% 17,95%
custody of valuable 2,59% 77,27% 18,18% 4,55%
bus service 2,47% 38,10% 38,10% 23,81%
railway station nearer than 20km 0,59% 20,00% 80,00%
mail service 0,47% 33,33% 66,67%
bus stop nearer 0,47% 38,48% 27,49% 34,03%
fax messages 0
child discounts 0
open all year 0
Environmental management 0

Source: Elaboration ACTA

Sport/Wellness Health/Leisure

In this service category, the dsars appear as discriminating element for the variety of
offered services, dthough sarvices included, like swimming pool, tennis, gym, golf, are
adso offered by lower stars categories. Elite facilities, which are exclusve prerogetive of
4-5 dar categories (Jacuzzi, racquet sport, solarium) are another matter.

frequency in
Sport/Wellness Health/Leisure | category 1-2 * 3* 4-5 *
playground nearby 15% 35,16 27,47 37,36
swimming pool 11% 29,47 28,99 41,55
organized/evening entertainment 8% 29,20 33,58 37,23
tennis 8% 29,85 24,63 45,52
angling 7% 37,59 34,59 27,82
cycle hire 7% 23,58 30,89 45,53
area for ball game 6% 21,30 36,11 42,59
facilities for adult recreation 5% 31,68 35,64 32,67
bathing beach or lake 5% 44,71 31,76 23,53
boat hire 4% 23,44 25,00 51,56
Mini golf 3% 20,00 33,85 46,15
paddling pool 3% 25,42 32,20 42,37
windsurfing 3% 31,82 22,73 45,45
canoe hire 2% 21,95 36,59 41,46
pony trekking nearby 2% 40,54 21,62 37,84
sauna 2% 10,34 34,48 55,17
golf 2% 16,13 29,03 54,84
slipway 1% 26,32 36,84 36,84
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exercise track 1% 36,36 18,18 45,45
sailing facilities 1% 22,22 11,11 66,67
solarium 1% 8,33 25,00 66,67
diving facilities 1% 50,00 33,33 16,67
surfboard hire 1% 62,50 12,50 25,00
gym 0% 37,50 12,50 50,00
water slide 0% 28,57 71,43
racquet sport 0% 100,00
Jacuzzi 0% 100,00

Source: Elaboration ACTA

It seems interesting to study the distribution of some services in this category, which
may produce more environmenta impacts among the sample countries. It resultsthat in
northern countries there is afrequent offer of swimming pools or of a combination of
swimming pool/sauna o swimming pool/solarium, asfor ingance in Finland, Audtria,
Germany, Sweden. In Finland, Germany, Sweden the svimming pool serviceis offered
in more than *80% of the analysed camp sites.

Graph 32. - Distribution of most relevant services of the service area
“gport/leisure/wellness’ with higher environmental impacts per country
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Accommodation /Facilities
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In the accommodation/facilities category, some interest gppearsto exigsin:

frequency

in
Accommodation /Facilities category |1-2* 3* 4-5*
facilities for disabled 24% 36,02 28,49 35,48
caravan for hire 13% 43,52 25,00 31,48
overnight holding area 10% 23,81 30,95 45,24
camping huts for hire 10% 32,91 22,78 44,30
nursing room for babies 9% 22,86 32,86 44,29
mobile home accepted 8% 33,82 33,82 32,35
compulsory parking car 7% 25,42 22,03 52,54
bungalows accepted 6% 42,55 34,04 23,40
caravans accepted 4% 47,22 27,78 25,00
family rooms 4% 51,61 25,81 22,58
tents accepted 2% 28,57 38,10 33,33
section for light campers 1% 27,27 45,45 27,27
apartments accepted 0%
cots available 0%
children welcome 0%

Source: Elaboration ACTA

Catering/Shops
The didribution of the sarvices pertaning to caering/shop is tendentidly uniform
among the star categories taken into account.

The low frequency of the promotion of kiosks cooking facilities, shops is judtified by
the fact that they are dready implied by law in the definition of camp ste. Ingead the
trend is that of promoting more dgructured restoration services like for ingtance
restaurant, food shop on site or club house with bar.

frequency in

Catering/Shops category 1-2* 3* 4-5*

club house with bar 21,55% 36,07 27,85 36,07
food shop on site 20,99% 31,46 26,29 42,25
restaurant 20,35% 32,35 28,92 38,73
hot food available 9,58% 30,30 34,34 35,35
barbecue outdoor 5,06% 29,63 31,48 38,89
shop 4,60% 28,89 31,11 40,00
take away 4,.51% 31,11 33,33 35,56
microwave 3,22% 21,74 43,48 34,78
electric cooking 3,04% 21,43 42 86 35,71
kiosk 3,04% 37,50 43,75 18,75
cooking facilities 2,12% 22,73 40,91 36,36
ice available 1,38% 25,00 50,00 25,00
licensed to sell wine and alcoholics 0,55% 0,00 33,33 66,67
fish cleaning facilities 0% 0 0 0

Source: Elaboration ACTA
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The sarvices included in this category differ in rdation to the stars depending on the fact
that a certain type of service ( washing, ironing,

...) be offered in dedicated rooms by

specia personne, or be used autonomoudly by the tourist.

For ingance laundry is a sarvice offered by more than 40% of 4* e 5. camp dtes
Instead in categories 1-2* they prefer the launderette. The same gpplies to the

tumbler/drying room and to the washing and ironing facilities.

frequency in
Sanitary/Hygiene/ Environment category 1-2* 3* 4-5*
laundry 16,02% 27,33 31,40 41,28
electric point for hairdryers 14,24% 44,65 29,56 25,79
shower 12,29% 34,88 27,91 37,21
wash basin hot/cold water 11,36% 21,95 24,39 53,66
launderette 8,98% 33,01 27,18 39,81
tumbler/drying room 8,05% 17,05 35,23 47,73
chemical toilet disposal point 7,97% 20,00 28,24 51,76
washing up 6,10% 30,30 37,88 31,82
washing and ironing facilities 5,08% 8,93 32,14 58,93
electric shave points 3,98% 15,22 21,74 63,04
lighting on toilet blocks 3,64% 12,20 19,51 68,29
slop sink 2,29% 32,00 36,00 32,00

Source:; Elaboration ACTA

Technical Supply/ Maintenance

Most camp dtes offer eectric power and gas supply as pat of the man services
connected to technica supply and maintenance. Colour and satdlite TV are exclusve of

the 3-4-5* categories.

in category |[1-2* 3* 4-5*
electric point for caravans 27,59% 30,20 24,83 44,97
calor gas/camping gas 20,17% 25,69 28,44 45,87
colour television 15,34% 17,72 37,97 44,30
motor home service point 11,55% 32,81 26,56 40,63
outlet mobile home 10,52% 9,09 32,73 58,18
electric point for tents 8,62% 40,43 17,02 42 55
car wash area 4,14% 50,00 33,33 16,67
cable TV/satellite 1,38% 50,00 50,00
facilities for empty motor/caravan tanks 0,34% 50,00 50,00
gas/electric fire 0,17% 100,00
TV for campers 0,17% 100,00
radio 0,00%
line provided fire 0,00%
Source: Elaboration ACTA

3.1.3 Main differences between national markets per macro region

and per nation
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The following andyss ams a individuaing the man differences amongst nationd
markets in terms of offer and promotion of tourism products. Basicdly one wants to
understand if the digtribution of services in camp dtes is the same dl over Europe or if a
lack of homogeneity isto be expected linked to culturd, higtoric, indtitutiond factors
Theandydssiscaried out in two levels

1% level: the European sampleis divided into 3 macro regions:

- Northern countries. Sweden, Finland, Iceland, Norway

- Centrd countries Switzerland, Audria, Belgium, Luxembourg, Germany, Holland,
United Kingdom

- Mediterranean countries. France, Italy, Greece, Portugd.

In each macro region the analyss takes into account the respective service areas and the
basic services pertaining to each of them.

2"4  level: for sarvice aress like catering/shop, sanitary/hygiene/environment and
goort/leisurelwelness the anadlyss is centered on the individud nations in order to
understand the variagbility of some sarvices and the rdationship between this varidgbility
and the digtribution of demand ( overnights)

Results of the analysis

A first expected reault is that the promotion of some services in some countries and not
in others is the consequence of different law sysems: the lack of any officid regulation
for camp gdtes in most northern and central countries explains the reason why certain
sarvices are promoted there, that in Mediterranean countries like France and Italy,
where the camp Site possesses a definite set of laws, have no reason to be promoted, as
they are the minimum requirements for the very setting up of the camp steitsdif.

The andyss per service areas in the 3 macro regions follows.

Table 3.6 - Analysisper serviceareasin the 3 macro regions

manageme % on
nt/receptio macro % on sanitary/h
n/informati | % on macro | accommodation/| regio macro | ygiene/eny| % on macro
on region acilities n catering/shop | region |ironment | region
northern 153 13% 110 10% 212 19% 192 17%
central 255 12% 224 10% 292 14% 621 29%
mediterraned
n 442 14% 511| 16% 582 18% 367 12%
sport/leisu| % on macro % on macro |tot
e region region services | tot camp site
northern 365 32% 109 10% 1141 56
central 510 24% 250 12% 2152 120
mediterraned
n 1031 33% 221 7% 3154 228

Source:; Elaboration ACTA
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Graph 3.3 - Distribution of service areasin 3 macro regions
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The graph 3.3 shows the digtribution of the 6 service areas in the 3 macro regions under
scruting. The main differences pertain mainly to the common sarvices sport/leisure,
caering/shop and sanitary/hygiendenvironment. In paticular  in  northern and
Mediterranean countries  sport/leisure and catering/shop services represent more than
haf the overdl services.

In  camp dte located in centrd countries sanitary/environment/hygiene services
represent amost 1/3 of the overal services.

The following andyss investigaies the didribution of services within the 6 areas under
scrutiny.

M anagement/Reception/I nfor mation

Amongst the  management/reception/information services, it is intereting to andyse
the distribution of some of the most recent services: for instance credit card is a service
offered to the tourigt in more that haf of northern and central camp dtes, unlike the
Mediterranean camp stes in which the prevdent payment form is cash. The émal
sarvice is by no means one of the most common services. nevertheless some northern
camp Stes are beginning to propose this service to capture the clientele.
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custod bookin
Management/ dogs y of first g
Reception/Infor accept | mail credit | valuabl | aid telephon | possibl | post
mation ed service bus card e point e e office
Northern 55% 7% 23% 52% 0% 4% 68% 29% 21%
Central 86% 0% 0% 60% 0% 0% 31% 32% 0%
Mediterranean 75% 0% 4% 34% 10% 18% 26% 7% | 16%
Railway may be
station | Bus stop | Car ferry | booked
fax child | open|nearer |nearer nearer through
messa |disco | all than 20 | than 200 | than 40 | atravel Environmental
ges unts |year | km m km agent management
Northern 0% 0% 0% 9% 0% 4% 2% 0%
Central 0%| 0%| 0% 0% 3% 0% 1% 0%
Mediterranean 0% 0% 0% 0% 0% 4% 1% 0%

Source: Elaboration ACTA

Accommodation/Facilities

In the accommodation/facilities services, differences must be interpreted:  for ingtance,
while generdly in northern countries camp Stes are made of  bungalows, chaes,
mobile homes, the presence of these features in the Mediterranean countries is by no
means obvious this is the reason why the percentage of bunga ows/mobile
homes/apartments appears near zero in northern countries. It is insead interesting to
dress that in northern countries a rather common feeture is the setting up of specia-
need places nursng rooms for babies and family rooms. The atention to the service
and to the needs of the camper is aso confirmed by the presence of equipments for
disbled people in more than 70% of northern camp dte, followed by Mediterranesn
camp steswith 61%

section for |camping facilities for Imobile
IAccommodation [light huts for  [caravan|disabled home caravan
Facilities campers |hire for hire [campers accepted [acceptedtents accepted
Northern 18% 5% 4% 71% 7% 7%) 0%
Centre 0% 18% 10% 17% 35% 2% 0%
Mediterranean 0% 27%|  44%) 61% 10%|  13% 99

nursing

bungalows |apartments [compulsory [cots children Jrooms for family

accepted accepted parking car |available \welcome |pabies rooms|
Northern 0% 0% 0% 0% 0% 57%| 27%
Centre 1% 0% 36% 0% 0% 6%| 5%
Mediterranean 20% 2% 8% 0% 0% 16%| 6%

Source: Elaboration ACTA

Catering/Shop

Regtaurant is a service exiging in most Mediterranean and central camp dtes. Instead in
northern countries usudly are offered sdf cooking facilities, mostly open ar, making
gndl kiok or mini-markets available instead of offering a complete restaurarant
sarvice.
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Catering/Shops take
food shop | cooking electric | away
shop on site facilities | microwave | ice available | cooking | food
Northern 43% 39% 32% 41% 7% 39% 9%
Centre 3% 63% 2% 2% 3% 4% 5%
Mediterranean 10% 57% 1% 4% 4% 3% 17%
Licensed
club fish to sell
house cleaning | hot food [ wine or
restaurant| with bar | kiosk facilities | available | alcoholics
Northern 27% 46% 36% 0% 25% 11%
Centre 57% 46% 0% 0% 28% 0%
Mediterranean 61% 67% 6% 0% 25% 0%

Source: Elaboration ACTA

In the most relevant market, the French, the offer of catering/shops services is very
differentiated. In the Swedish market, which amongst the northern countries has the
largest market share on the offer sde, the differentiation of services is equaly rdevant,
but, as shown in the following graph, each service “weighs’ in terms of frequency
according to quotas apposed to the ones of the French market.

Graph 3.4 - Digtribution of category “ catering/shop” in the country with higher
tourism demand

100%
90% —
80% —
70% —
60% —
50% —
40%
30%- i I
HH |
HH |
0%
. Deutschl |Netherlan
France Italy uk Spain Sweden
and d
||:| kiosque 1% 0% 0% 50% 0% 0% 38%
[melectric cooking 2% 0% 0% 0% 0% 7% 88%
|lcooking facilities 2% 0% 2% 0% 0% 2% 0%
|I:|ice available 6% 0% 0% 0% 0% 0% 0%
|lmicrowave 7% 0% 2% 0% 0% 0% 96%
|I:Ishop 16% 0% 0% 0% 0% 0% 75%
Bhot food available 19% 55% 0% 0% 0% 64% 0%
Otake away food 28% 0% 0% 0% 0% 5% 4%
Ofood shop on site 38% 79% 59% 92% 90% 59% 46%
Orestaurant 49% 73% 20% 83% 80% 73% 21%
Bclub house with bar 50% 91% 27% 96% 60% 61% 58%

Source:; Elaboration ACTA

Sanitary/Hygiene/Environment
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The man difference between the northern and centrd countries on one Sde and the
Mediterranean countries on the other, concerns the presence of specid Spaces for
washing, drying or ironing. These spaces exis in the mgority of northern and centra

camp sites.

Sanitary/Hygien chemical

e/ Environment shower- toilet electric
wash basin- hot/cold disposal point for |[slop tumbler/drying
hot/cold water | water point hairdryers | sink room

Nordic 43% 43% 2% 29% 21% 61%

Centre 76% 48% 68% 43% 8% 49%

Mediterranean 8% 28% 5% 44% 2% 1%

washing
electric | lighting and

washing up- laundry- shave on toilet ironing
hot/cold water hot/cold water | points blocks laundrette facilities

Nordic 36% 71% 0% 2% 11% 25%

Centre 37% 52% 36% 35% 35% 31%

Mediterranean 4% 38% 2% 0% 25% 4%

Source: Elaboration ACTA

Graph 35 - Distribution of category “ sanitary/hygiene/environment” in the
country with higher tourist demand
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Olighting on toilet blocks 0% 0% 93% 0% 0% 0% 0%
Owashing up- hot/cold water 0% 0% 0% 0% 0% 91% 17%
Htumbler/drying room 0% 0% 0% 0% 100% 80% 92%
M wash basin- hot/cold water 0% 2% 98% 67% 90% 64% 0%
Ochemical toilet disposal point 1% 2% 93% 4% 0% 84% 0%
Bslop sink 1% 5% 0% 0% 0% 18% 0%
Owashing and ironing facilities 2% 0% 84% 0% 0% 0% 0%
B electric shave points 3% 0% 93% 0% 0% 2% 0%
Oshower-hot/cold water 11% 30% 100% 96% 0% 0% 0%
O electric point for hairdries 19% 88% 0% 92% 85% 75% 0%
B launderette 28% 0% 84% 83% 0% 0% 21%
|E| laundry-hot/cold water 29% 70% 0% 0% 100% 84% 71%

Source: Elaboration ACTA

Sport/Leisure/Wellness
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Also for leisure, the offer of services tends to differentiste in accordance with the
geographical  location. Exduding the swimming pool and the children playground,
whose regular presence seems to be independent from the geogrephica location, the
digribution of other services is rather inhomogeneous. For indance in northern
countries the sauna exists in more than 40% of the overdl camp Stes this is the offer of
a basic savice, i.e. an offer independent of the star numbers ( as dready seen for
hotels). In Mediterranean countries the sauna is present in 1% of camp dtes and the star
is the dement that conditions its presence. Amongst sports, golf, mini golf and fishing
are promoted in northern countries, and tennis in Mediterranean and centra countries.
To be underlined dso the fact that while in centra and southern Europe the organization
of shows and entertainment is diffused in more than 40% camp dtes, in northern Europe
this type of proposa is not prevalent end they prefer boat, canoe, bike rental.

Sport/Wellnes facilities
s/ pony for adult | private spa/bat
Health/Leisur |swimmi | trekking | playgroun |areafor [recreatio |shootin |solar|h padding
e ng pool | nearby d ball game |n grange [ium |Jacuzzi |pool
Northern 52% 0% 86% 57% 46% 0%| 9% 0% 13%
Centre 43% 10% 78% 43% 7% 0%| 1% 0% 21%
Mediterranea 61% 12% 66% 15% 30% 0%| 3% 1% 13%
bathing racqu organized/even
beach Surfboard | windsur et cycle |ing exercise
or lake |sauna | hire fing tennis sports | hire |entertainment |track
Northern 23% | 41% 0% 11% 9% 0% | 34% 5% 29%
Centre 3% 9% 0% 16% 29% 2% | 48% 40% 0%
Mediterranea 33% 1% 4% 10% 45% 1% | 25% 42% 3%
wate
boat canoe diving sailing r
mini golf | Golf angling slipway hire hire facilities | facilities | slide
Northern 36% 18% 64% 27% 52% 41% 0% 0% 0%
Centre 9% 13% 22% 2% 13% 3% 0% 13% 1%
Mediterranea
15% 4% 34% 3% 10% 7% 5% 2% 3%

n
Source: Elaboration ACTA

In France, Italy, Germany and Sweden they promote diverse services. Bike and canoe
rentd and water sports characterise the Swedish, German and English market; tennis
and grounds for team sports are typica of Mediterranean markets.
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Graph 3.6 - Digribution of category “ sport/leisure/wellness’ in the country with
higher tourist demand
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Ddswimming pool 69% 34% 14% 79% 95% 43% 88%

100%—

I
90% -
- = el

France Italy uk Spain Deutschl (Netherla Sweden
and nd
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Bsolarium 0% 13% 0% 0% 0% 0% 0%
Oprivate shooting range 0% 0% 0% 0% 0% 0% 0%
Opadding pool 1% 27% 0% 54% 15% 48% 21%
B sailing facilities 1% 5% 0% 0% 30% 16% 0%
|lraquet sports 1% 0% 0% 0% 0% 0% 0%
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[mstipway 3% 0% 0% 0% 0% 0% 38%
[mwater siide 4% 2% 0% 0% 5% 0% 0%
|. Golf 5% 0% 27% 13% 5% 0% 29%




APAT

Camp site service: 2nd Activity Report - page 42 of 42

Technical/Supply/Maintenance

With reference to

technica supply/maintenance, the main difference pertains to the

lodging type in northern countries bungdows and mobile homes preval, tents in
Mediterranean countries. This explains the different percentage of offer for eectric
point for caravans, eectric point for tents e outlet for mobile home.

calor line
gas/camp colour provided cable TV/ [TV for
ing gas [gas/electric fire television Jradio [fire satellite TV [campers
Northern 23% 0% 30% 0% 0% 14% 0%
Centre 62% 0% 38% 0% 0% 0% 0%
Mediterranean 13% 0% 1199 0% 0% 0% 0%
electric electric  |outlet
facilities for empty [point for point for [mobile motor home
motor caravan tanksitents caravans [homes service point  [|car wash areal
Northern 4% 0% 64% 38% 5% 16%
Centre 0% 13% 48% 29% 18%) 0%
Mediterranean 0% 15% 29% 2% 18% 7%
Source: Elaboration ACTA
A lagt annotation: in northern countries and to a lesser extent in centra countries the
trend is towards homogenisation of services. Instead, in Mediterranean countries a high
level of differentistion prevails. In dl three groups of countries consdered, the most
promoted services are sport and leisure, as seen before. A chromatic representation of
exiging services in at least 40% of per location studied camp sites follows (divided per
colour in the 6 categories under scrutiny).
Northern countries
facilities
for nursing
dogs disabled |rooms for | family electric
accepted credit card |telephone campers [babies rooms cooking
55% 52% 68% 71% 57% 27% 39%
swimming
pool
area for electric
ball facilities for Canoe point for
playground game adult recreation | sauna Angling | Boat hire |hire caravans
86% 57% 46% 41% 64% 52% 41% 64%
Central countries
dogs over night holding
accepted credit card [area
86% 60% 58%
swimming area for cycle
pool playground | ball game | hire
43% 78% 43% 48%
organized/evening | calor electric swimming | pony
entertainment gas/camping | point for [ restaurant | house pool trekking | playground
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gas caravans with bar nearby
40% 62% 48% 61% 67% 61% 12% 66%
Mediterranean countries
electric
caravan |facilities for point for
dogs accepted for hire [disabled campers hairdryers |tennis
75% 44% 61% 44% 45%
cycle | organized/evening
racquet sports hire entertainment | Swimming pool| playground
1% 25% 42% 61% 66%

Source: Elaboration ACTA

3.14 Average price per emplacement
The average price* per daily stay at the camp site, on a sample of 110 out of 404 camp
dtes tha make information on ther minimum and maximum price avaldble thus
digtributed,

Country Frequency
France 22

Ireland 1

Italy 52

Spain 15

UK 21

varies from 89 euro minimum to 226 euro maximum.

The minimum average price is 89,75 euro. Its variahility in the sample is very high.

The minimum average price in the high dasses (5-4*) is 131 euro: in this category the
highest prices are the ones gpplied in French camp dtes (maximum price 548 Euro),
and the lowest in Itdlian and Irish camp Sites (minimum price 17 euro).

In the 3* dass the minimum average price is 102 euro, with a maximum of 392 euro in
aFrench camp ste and aminimum of 9 euro in a Spanish camp site.

In the 1* - 2* dass the average minimum price is 51 euro: within this dass the
maximum price is in a French camp dte with 336 euro and the minimum 10 euro in
Italy and Spain.

The maximum average price on asampleisof 226,76 euro.

The maximum average price in the high dasses (5-4*) is 362,69 euro: out of these, the
highest prices are applied in the French camp sites (maximum price  1680,00 euro), the
lowest in the Itdian camp Sites (minimum price 47 euro).

In the dlass 3* the maximum average price is 239 euro, with a maximum price of 1000
euro in France and a minimum of 8 euro in a Spanish camp Ste.

In the class 1* - 2* the maximum average price is 119,39 euro: within this class the
maximum price is 690 euro and the minimum is 6 euro as goplied in French camp gSites.

Out of a sample of 60 camp stes offering information only on their average pice, with
the following digtribution
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Country Frequency
Austria 3

Belgium 4

Germany 20

Holland 33

the average dally price is 22,70 euro, in a range between a maximum price of 31 euro in
Holland and a minimum price of 14,03 euro in Begium.

3.1.5 How the camp site is structured

The information on the internd ructure of camp dStes is not homogeneous. the diverse
teeminologies used in cadogues have prevented the gahering of aggregated
information under a unified headline. Therefore the following andlyss is carried out on
mini samples  from the individua results we try to reech generd conclusons. In
Germany avalable information concerns tourig pitches and permanent pitches, the
latter are different from the former for the non seasond but permanent character of the
use of pitches. The sample includes 20 camp stes out of 20. From the ratio of the
former on the latter it results that in 8 out of 20 camp stes the number of permanent
pitches is higher than the number of tourigt pitches. In 2 cases the ratio is one to one; in
the other case the ratio ranges between double, quadruple, quintuple.

The second sample is represented by Italy (45 camp gtes out of 56) and Holland (16
out of 44): information is avalable on bungdows and chaet. It results that in Itdy the
average number of bungalows and chdets per camp ste is 3240: the interna structure
is determined by the number of gars. in 4* - 3* camp Stes the average number is of 50
permanent sructures, in the lower classesit isless than 12 structures.

On the contrary in Holland, excluding isolated cases, the average number of bungaows
and chdets is about 135, and the differentiation due to stars number is lesser that in
Itdian camp Sites.

The total average accommodation capacity on a sample of 115 out of a tota of 404
camp sites thus distributed

Country Frequency
Italy 44

Spain 24
Switzerland 4

Holland 44

is 502 places. The maximum number is of 2400 bed places (Itay, 3 *), the minimum
of 25 (Holland, 2*). Therefore there seems to be no interdependence between stars
number and accommodeation capacity: in this sense there is non difference between 1*
and 5% camp dtes (in Spain and in Italy there are 1* camp sites with an accommodetion
capacity over 1000 places) .
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3.2 Analysis and update of the environmental EU
policies

IN PROGRESS
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4 Life cycle consideration and environmental
improvements

Introduction

EU Regulation 1980/2000 requires that the product group be consdered in its life cycle
phases and those phases with the main environmenta impacts be identified and acted
upon in order to reduce the most negatlive environmental impacts and produce the
highest environmental improvements.

The life cycle of a service is condituted of three phases. the purchasing phase, where
resources are acquired in order to provide the service (goods, energy, water), the
provison of the sarvice phase, where dl the activities which conditute the service are
caried out, each in its own gpecificity, and the lagt “waste management phese’, in
which the waste materid derived from the first and second is disposed of.

The services components have been listed and andlysed in chapter 3 (see 3.1)

Methodology

The am of this chepter is to identify the man environmenta impects of camp dte
savice, in order to identify those environmentd fidds where most impact is brought
and those dements most responsible for the impact, such as to develop criteria which
produce the mogt dgnificant benefit for the environment. The environmentd impacts of
the product group camp ste with its sub services and service components depend on the
gpecific use and consumption of energy, water and consumer goods, as well as on the
production of waste and noise.

There are no data avallable which represent the environmentd impacts of camp dtes
and the sarvices offered al over Europe, ether from a qualitative nor a quantitative
point of view. No camp dte is exactly the same as another establishment. The reasons
are easy to understand: every service component in the dSte has its specific  quantitative
and quditative environmentd impacts by produce, by use, or consumption, by waste
production a the end. The quaity and quantity of the services offered (food services,
leisure) the location/region  of the edablishment (mountain/sseside, north/south);
threstened carying cepecities, for example for fresh water provison, biodiversty,
ar/noise, climate), the behaviour of guests (environmentdly friendly or not), the sze
and dandard of the dte dl have direct internd and extend influence on the
environmentd impacts.  Also differences in cost for water, energy and waste disposa
and differences in nationa legidaion (eg. for waste management) have gSgnificant
influence in consumption and environmenta impacts.

As dready the case for the work on tourist accommodation, a lack of reliable, objective
direct data on the environmenta aspects of camp Ste activities was found, therefore an
inductive gpproach was adopted through an andyss of the existing eco-labds and the
use of pilot data collected during a series of projects and researches in severa European
countries.
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Experience from the exiging eco-labds in different European countries is an important
source for andyss, as well as the best way to base the future Eco-labd criteria on
exiging schemes. These experiences and the knowledge concerning the countries
oecific Stuaion was taken as base for the inductive assessment of the environmentd
impects. through the andyss of the environmenta impacts identified and consdered by
most relevant exigting eco-labels and expressed by their specific environmentd criteria

4.1 Analysis of Eco- labels for Camp sites in Europe

There are 8 Eco-Labd in Europe which take into consderation camp Ste service. Most
of them are a branch of Eco-labds for generd touris accommodation, with specific
criteria for the camp sSte sector. Some of them are public schemes which follow their
own nationd regulations which require (Smilar to the EU-Flower regulation) Life Cyde
congderations, the assessment of the environmenta impacts and the potentia for
improvements, and: peformance and pecific limit  consumption criteria which
guarantee that the certified product is better than non certified competitors in the same
(type of) dedtinatiory country.

We assume that these Eco-labdls;

1. deveoped their environmentd criteria according to the specific Stuationsin
their countries without discriminating products which belong to the product
group;

2. proofed these criteria as rlevant and feasible (operating sSince years, high
experience with certified products, market sudies)

Therefore it can be assumed that those criteria which are smilar in many countries and
present in most Eco-labels have a high relevance to same/amilar environmentd impacts

Selection of most relevant Eco-labels
For the rough assessment of environmentd impacts of the different service areas and
components, the following eight Eco-labels have been taken into consideration:

Austrian Eco-label (AT)
Cataluna Eco-labd (ES
Milieubarometer Eco-Label (NL)
Clef Verte Eco-labdl (FR)
Luxembourg Eco-Label (LUX)
Latvia Eco-Label (LIT)

Viabono Eco-Label (DE)

Green Key Eco-label ( DK)

~
~
~
~
~
~
~
~

The fird three Eco-labds ae based on nationd legidation which requires smilar
approaches as the European regulation for the EU-Fower.
The remaning five Eco-labds are private/public schemes which have been operating
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(consumers, environmentdigs), in  co-operation with and supported by nationd
governments

Altogether the eight schemes above have been selected for the following reasons.

1. They cover different countries, regions, main types of destinations in Europe
(North, South; mountains, cities, coadt, rurd);

2. Arecomposed of dl typesof criteria (management + measures + limit)

3. Require ongte verification (except Viabono/DE)

The results of the detailed analysis of these Eco-labels with their criteria and
experiences lay the base for further consderations on the environmental impact
of the different service sectors and components.

An important difference to the tourism accommodation sector in the andyss of the
exiding eco-labdls is the fact that the criteria are in most cases rot explicitly directed to
gpecific service components. The analyss therefore has been conducted consdering the
generd sarvice aress identified as main congtituents of the camp Site service:

Reception, Sanitary , Accommodeation, Shop and Catering, Leisure, Maintenance.

Analysis of criteria and description of the results

The andyss of the environmenta impacts by means of exising eco-labe criteria has
been conducted in order to assess the main environmentd impacts of the dements
condituting the product group and derive the system boundaries accordingly. The
classes of services provided have aso been considered.

As dready mentioned, since criteria were mostly not associable to a dngle service
component, the analysis has been conducted on service areas as a whole. The number of
criteria addressing each service area has been reported as a percentage of the entire
criteria of the Eco-Label to confer an idea of the importance given to each area.

Table 4.1 - Percentage distribution of serviceareas per criteria

Acron
m Service Area Further function/ description of area Criteria in %
min [avg.|max
: Animation, Transportation, Experience of local culture,
L Leisure/ Sport/ Environmental and natural information. Necessary structures 8 12 15
Health/ Wellness for those activities (Swimming pool, gym, discotheque..)
C |Catering/ Shops Restaurant, Bar, other food outlets. Shops, Markets, Vendors| 12 | 17 | 21

Areas and appliances available to guests for their hygiene

and the washing and cleaning of their equipment/ textiles.

S |Sanitary/ Hygiene Activities carried out by staff to clean those areas and 13 | 17 | 23

appliances, washing/cleaning done by staff for rental
structures.

A |Accommodation Pitches, rental mobile or fixed accommodation 7 9 13
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Management/ Envirqnmental mar_lagement. Relations.hip .With Iocalh
M R e community. Staff training. Guest communication. Physical 23 | 26 | 33
ecep ' reception area (structure) and administrative appliances
Information (computers, printers, photocopiers) used in it.
Waste management, Security measures, Control and
Technical Supply/ operation of technological equipment and appliances,
T Maintenance management of power/ water supply, collection of 6 13 | 17
consumption data
Exterior areas/ Maintenance and organisation of green areas and open
E Landscaping spaces, (including garden furniture), pest control 3 6 12

Source: Elaboration ACTA

Table 4.2 - Distribution of eco-label criteria per service area (number of criteria)

Eco-Label L C S A M [T E
Nr. criteria (multiple

use)) 135 193 192| 107 302 147| 64 1140
Catalunya 11 7 16 9 19 6] 3 71
Clef Verte 22| 18 21 11 45 18| 19 154
Latvia 24 32 35 19 39 10 6 165
Noegle 11 19 14 g 35 15 7 109
Luxembourg 15| 34 31 14 50 30 10 184
Milieubarometer 6] 15 12 5 18 12| 2 70
Viabono 12| 13 11 7 29 12| 4 88
Austria 34 55 52| 34 67 44 13 299
Percent| 1294 179 179 99 269 13% 6% 100%

Source: Elaboration ACTA on dataECOTRANS

Table 4.2bis- Digtribution of eco-label criteria per service area (percent of criteria)

Eco-Label |L C S A M T Total

% of criteria 12% 17% 17% 9% 26% 13% 6% 100%
Catalunya 15% 10% 23% 23% 13% 27% 8% 4%
Clef Verte 14% 12% 14% 14% 7% 29% 12% 12%
Latvia 15% 19% 21% 21% 12% 24% 6% 4%
Noegle 10% 17% 13% 13% 7% 32% 14% 6%
Luxembourg 8% 18% 17% 17% 8% 27% 16% 5%
Milieubarometer 9% 21% 17% 17% 7% 26% 17% 3%
Viabono 14% 15% 13% 13% 8% 33% 14% 5%
Austria 11% 18% 17% 17% 11% 22% 15% 4%
Percent 12% 17% 17% 17% 9% 26% 13% 6%
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Graph 4.1 - Distribution of serviceareasin total

8 Ecolabels

S
s

Source: Elaboration ACTA on dataECOTRANS

Observations and results

v As dready mentioned, since criteria were mostly not associable to a single service
component, the andys's has been conducted on the whole service area.

v Criteria which were vdid for more than one area have been counted for every such
areq, resulting in an average of 2 counts per criterion.

v The graphics show the medium vaue of criteria for service area and the difference
of dgnificance aitributed to the environmenta impact of the different service aress
in the analysed eco-labels.

Looking & the results, one important issue stands out: the high amount of criteria
dedicated to the management sector, which therefore seems to appear as the area with
the highest environmenta impact.

This is due to the drcumdance tha dl the criteria regarding environmentd
management, staff training, and guest information have been associated to this area.

Most criteria therefore do not directly relae to service components of the
“Management/Reception” area, and thus it cannot be regarded as the one with the
highest environmental impact, but instead as the area where the entire process has to be
organised and managed from. More gppropriately we could say that bad management, in
any aes, is respongble for the highest environmenta impact. As previoudy sad, this is
the main peculiarity of the“service” compared to the “good”.

Observing the other areas, those with the highest percentage of related criteria are the
sanitary and catering sectors (17% each)

In the case of the sanitary area, we are deding with criteria mogly limiting water and
energy consumption through technical measures.
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Regarding the catering and shops, the criteria ded principaly with organic and regiond
food, avoidance of disposable cutlery and single packaging. Some labels dso have
criteriaon furniture, illumination and kitchen appliances.

Following, with an average of 13% of criteria is the technicd/maintenance area. Here
the criteria mogily regard waste collection, energy supply and safety issues. As in the
case of the management areg, the criteria here are mostly not directly associable with
any of the specific service components, but regard the generd field.

The next area in percentage importance (12%) is that of lesure, sport, hedth and
wellness. Here the criteria specficdly regad “dternative’ leisure offer  (modtly
information on locd naturd and culturd charecterigics and events), public or
environmentdly friendly transport and management and use of swimming pooals.

A reaively smdl pat of the citeria (9%) is dedicated to the area of accommodation as
the core service of camping sites as sub group of “tourist accommodation”. There are no
criteria a dl regarding the pitches as such, but only those deding with the rentd
accommodation eventudly made avalable by the camp gte, identical to the criteria
andysed dready for the tourist accommodeation product group.

The lowest percentage of criteria (6%) deds with exterior areas and landscaping, a
rather important sector of camp Stes, but gpparently consdered of minor environmenta
impact by the analysed eco-labes Criteria mainly regard use of pegticides and chemica
fertilizers.

Table 4.3 - Considerations on behalf of the geogr aphic situation of the eco-labels

Geogr.

Eco-Label Area [L C S A M T E [Total
# criteria (multiple use) 135 193 192 107 302 147) 64 1140
Latvia North 24 32 35 19 39 10 165
Noegle North 11 19 14 8 39 15 109
Total Nord 35 51 49 27 74 25 13 274
%north 13%| 19% 18%| 10% 27% 9%| 5% 100%
Clef Verte Center 22 18 21 11 45 18 19 154
Luxembourg Center 15 34 31 14 50 300 10 184
Milieubarometer Center 6 15 12 5 18 12 70
Viabono Center 12 13 11 7 29 12 88
Austria Center 34 55 52 34 67 441 13 299
Total Center 89 139 127 71 209 116) 48 795
% center 11%| 17% 16%| 9% 26% 15%)| 6% 100%
Catalunya South 11 7 16 9 19 6 3 71
%6south 15%| 10% 23%)| 13%| 27% 8%| 4% 100%
Total Percent 12%| 17% 17%| 9% 26% 13%| 6% 100%

Source:; Elaboration ACTA
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Of the analysed eco-labels, two are dtuated in northern Europe, five in centrd and one
in southern Europe.

While the percentage of criteria regarding the management area is consstent with the
average in the three geographic regions, in other areas didtinctive differences can be
detected.

Graph 4.2 - Percentage distribution of criteria per service areas among 3
European macro regions
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Source: Elaboration ACTA

Remarkable, for example, the higher number of criteria in the catering sector for the
northern and centra European labels, compared to the southern ore.

The opposite is true for the sanitary area, where the southern European label shows a
higher incidence of criteriathan the other two geographic regions.

Also noteworthy the greater importance given to the technicad and maintenance area in
centrd Europe compared to north and south. This is probably due to the inastence upon
criteriaregarding waste management, very present in the centra European labels.

4.2 Environmental aspects, impacts, objectives

It is important to explan wha is meant by type of environmentd objectives and
subsequent Environmental  AspectsObjectives. The voices reported by Annex | of the
Regulation are of different logicd nature and it is necessaxy to darify the way these
issues have been referred to.

Annex | reports issues which are in the two categories of environmenta aspects (quality
of ar, qudity of water, environmentd safety, biodiverdty), and environmenta
objectives (soil protection, waste reduction, energy saving, prevention of globa hesting,
protection of the ozone layer). Management of naturd resources (and adso waste
reduction, dtated above) can be consdered as an action which must be undertaken in
order to reduce the impacts on the environmental aspects and to reach the environmenta
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For purpose of analysis, we have divided the above stated environmenta aspectsin
primary and secondary Environmenta objectives asfollows:

primary objectives:

1 Energy related issues according to alife cycle gpproach (origin of energy, energy
use)

Water related issues

Weadste related issues

Chemical related issues

Noise reduction

Biodiveraty

Environmenta safety

~NOoO O, WN

and secondary objectives:

8 Sail protection

9 Climate related issues (Protection of the ozone layer, Prevention of global hesting)
Genera landscape integration

10 Environmenta awareness and involvement

11 Comfort and safety

The secondary objectives are mainly an action which hasto be taken in order to achieve
the primary objectives.

In order to better explain and illugtrate the differences of the environmenta issues listed
in Annex | of the Regulation, the following examples are made, which will be
underlined by the collected and andlysed data of this chapter.

ENERGY is manly used for hedting (ar and water) and lighting of common areas and
sanitary fadilities and eventually of fixed structures for rent, if present.

WATER use is lagdy due to cusomer use of the sanitary fadilities (washing basins,
toilet and shower) and the filling of the mobile structures own water tanks. Cleaning
dso implies waer consumption/ussge (to cleen the common services,  sanitary
fedilities, lesure areas). A very common sarvice in camp gtes is the offer of swimming
pools, which involves consderable water consumption. The biggest impact is therefore
generdly that of the sanitary services, followed by wellness/leisure activities.

WASTE can be conddered as one of the most important impacts deriving from camp
dte sarvice, dnce there will be not only the waste resulting from the management and
sarvice offer of the dte, but dso that originating from the guests own operaion of their
“mobile households’ (principdly cooking and cleaning/washing in tents, caravans and
mobile homes) which is consderably superior to that resulting from the production of
food and lodging service for the same number of guests by a single operator like a
restaurant kitchen or a housekeeping department.

It has been chosen to consider the impacts on NATURAL RESOUCES as deriving from
the materiad used to build the dructurd dements of the camp dte, not conddering
energy and water which are adso natural resources. This may be an important aspect
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where the dte contains many buildings and fadlities, which may have environmentdly
friendly furniture and interior decoration or not. In fact, decoration may play an
important part if it chooses to use rare resources, thus affecting the BIODIVERSITY of
the environment. The planting and treatment of green arees on camping dtes eg. in
nature protected areas with rich fauna and flora (wetlands, river sdes, coastal zones)
may have sgnificant impacts on BIODIVERSITY.

ENVIRONMENTAL SAFETY is influenced manly by detergents which may pollute
the environment (SOIL and WATER) if not managed correctly, through, for example,
the choice of environmentdly friendly detergents and through moderate use by both
daff and guests in ther own dructures. On the second issue, however, the camp dte
management itsdf has only limited influence, for example through the offer of certain
products opposed to others in the stes own shop (paticulaly important for the
chemicals used for portable toilets).

Bdow, a scheme which illudrates the potentid environmenta impact of a sarvice ares,
in this case the sanitary sector , rated from O to 3, where O means “no impact” or not
measurable and 3 “heavy environmenta impact”.

Table 4.4 - The potential environmental impact of the Sanitary/Hygiene service
area

Sanitary/Hygiene
Supply of the service
Environmental aspects | pyrchase of the goods CleaiiG Ustlﬂg of Management
to supply the service Supply of e of waste
the facilities
i hot/cold water
facilities by the
customer
Quality of air 2 (transportation of 1 0 -3 (it 1 1
necessary goods) depending on
hot water
system, solar
system: 0, oil-
based-system 3)
Quality of water 1-2 (depending on goods 2-3 2 2 1-2
and their production and
use, e.g. chemicals for
portable toilets have
medium impacts in quality
of water
Soil protection 1 0-1 1
Waste reduction 3 1 2
Energy saving 2-3 (production, traffic for 1-2 3 3 2
purchase of goods)

Natural resource 2 1 3 3 3 (because of
management recycling)
Global heating 2 1 3 2 2
prevention
Ozone layer 1 0-1 0-1 1 1
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Environmental safety 1 1-2 0 -3 (it depends 1 2
on the hot water
system, solar
system: 0, oil-
based-system 3)
Noise 1-2 (traffic) 1-2 1 1 1
(cleaning
machines)
Bio-diversity 0-1 1-2 (if 1 0 1
insect
killers are
used)

Source: Elaboration ACTA/ECOCAMPING

Environmental impact analysed by service areas

Based on the experiences of other European Eco-Labds and the environmental audits
caried out by ECOCAMPING in 37 European camp stes, the environmental impact of
the different service areas and components of a camp site has been analysed.

It has to be pointed out that the following data are assessments which rey on the
research results and experience of several experts who over the last years have carried
out environmenta audits and consultancies in agreat number of European camp Sites.

For many of the service components no concrete data exist yet which would dlow a
daidicdly dgnificant quantitetive assessment of the environmentd impact according
to a Life Cycde Andyss Therefore it has been decided to choose a quditaive
gpproach, awarding to the single service components a grade from 0 (no impact @ not
classfiable) to 3 (heavy impact).

This has made possble an gpproximate caculation of the environmental impact,
cdculating the rdationship of the cumulaive “grade’ of a component agang the
maximum possble environmental impact score (24) in case a 3 was reported for each of
the 8 environmentd fields.
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Table 4.5 - Environmental impact analysed by service area and component

Service Water Chemic |Waste |MNoise Environ # BN maz.
Basi . Energy |origind | Waste . | Biodiv TOTAL per |reachable
asic service component o _ als product | reducti - mental
origin | kind of | water _ . ersity component | For
5 acquired (ion on safety
water component
use of paper 2 2 1 1 G 23 0%
Management/ ED,
Reception! INTERMET 2 2 8,3%
Information
Accomodation accomodation
farr hire 2 2 2 2 2 10 41 7%
sleeping
equipment Far
hire 2 2 2 2 1 9 37 5%
caravan
pitech 2 2 K] 3 10 41 7%
tent pitch 1 1 2 1 5 20,5%
mobil home
pitch 2 2 3 1 3 11 45 5%
car parking
inside 2 3 5 20,8%
car parking
outside 1 1 2 8,3%
- Water - - . % On maz.
. . s Energy |origind [ Waste e sl Nuies . | Biodiv ST TOTAL per |reachable
Basic service component o - als product | reducti - ment al
origin | kind of | water _ . ersity component |For
5 acquired | ion on safety
water component
Catering/Shops | restaurant 3 3 3 3 3 1 1 17 70,5%
food shop 3 1 2 2 3 1 12 a0,0%
take away
food 3 2 1 1 3 10 41 7%
with bar 2 2 2 2 3 1 12 a0,0%
kiosque 3 2 1 1 ] 10 41 7%
Licensed to
zell aleoholic
drink. 0 0,0%
cooking
facilities 3 2 2 2 2 1 12 S0,0%
electric
cooking 3 2 2 7 29 2%
microwaye 2 1 2 4 20,8%
ice
available 3 1 1 1 3 1 10 41 7%
outdoor
barbecue 3 1 1 3 3 2 13 54 2%
fish cleaning
facilities 1 2 2 2 2 9 3 5%
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Water . . .
o Chemic |Waste |Noise - | Environ
En_er_gg u_nglnf L als product [ reducti Bm.dw mental
origin | kind of | water acquired | ion on ersity cafat
water 1 L
wash basin-
cold water 1 3 3 3 1 11 45 8%
hot water 3 3 3 3 1 13 o4, 2%
cold water 1 3 3 3 1 11 45,8%
water 3 3 3 3 1 13 34, 2%
washing up-
cold water 1 3 3 3 1 11 45 8%
washing up-
hot water 3 3 3 3 1 13 54 2%
washing
machine 3 3 3 3 1 2 15 G2,5%
dryer?!
tumbler 3 1 2 = 25 0%
drying room 3 1 4 16,7 %
electric shave
paints 1 1 2 8,3%
electric
point For
hairdriers 2 3 5 20,8%
iraning
Facilities 2 2 8,3%
slop sink 1 3 1 =] 20,8%
chemical toilet
dizposal point 1 3 1 5 20,5%
lighting of
sanitary
sector 3 2 5 20,8%
heating of
sanitary
sector 3 1 1 1 1 1 3 11 455%
cleaning of
sanitary
sector 2 3 3 3 2 2 2 17 ¥0,8%
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Service o Chemic |Waste |MNoise Environ # On maz.
- . Energy |origind | Waste . | Biodiv TOTAL per |reachable
Basic service component L _ als product | reducti - mental
origin | kind of | water _ . ersity component | For
5 acquired (ion on safety
water component
Sport/Wellness/!
HealthiLeisure L
swimming
pool 2 3 3 2 3 16 B6, 7%
heated
swimming
pool 3 3 3 2 3 17 70,5%
bathing beach
ar lake 2 1 1 2 g 33,3%
water slide 1 1 2 2 1 =] 33,3%
windsurfing 1 1 4.2%
diving Facilities 1 1 1 1 4 168,7%
motor boat
hire 3 ] 1 3 3 13 54 2%
sailingfrowi
nglcancing 1 ] 1 5 20,5%
tennis court 3 2 1 1 1 g 33,3%
raquet sports ] 0,0%
shooting
range 3 3 10 41 7%
solarium 2 3 10 41 7%
ia-cuzzi 1] 0,0%
sauna 3 3 3 2 11 45 8%
aym 1] 0,0%
exercize track ] 0,0%
riding/pony
trekking 1 3 =] 25 0%
cycle hire 1 2 1 1 v 28 2%
angling 3 1 L) 16,7%
mini golf 1 2 ] 12.5%
qolf 3 3 2 2 2 3 15 62,5%
animation 2 2 2 3 2 11 45 5%
evening
entertainme
nt 2 1 1 3 7 28 2%
excursions
by bus 3 2 2 3 10 41 7%
eXCUrsions
by motor
boat 3 ] 2 3 11 45 5%
ERCUrSions
[cyclefhorsedw
alking] 1 1 4 2%
200 2 2 2 2 2 10 41 7%
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Service o Chemic |Waste |MNoise Environ # on maz.
Basi . Energy |origind | Waste . | Biodiv TOTAL per |reachable
asic service component L _ als product | reducti - mental
origin | kind of | water _ . ersity component | For
= ——— acquired (ion on safety T
Exterior Areas’
Landscaping di'.lid.ed into
sections 2 2 g,3%
grassy
areas 3 2 2 3 3 2 15 62 5%
shaded areas ] 0,0%
asphalt areas 1 3 4 16,7%
gravel areas 1 1 3 5 20,5%
Hower beds 2 3 2 2 3 12 S0,0%
Fruit trees 1 1 2 2 =] 25 0%
plagground 1 2 2 2 10 41 7%
games 1 1 2 v 28 2%
Technical Supphy; | calor )
Maintainance gastcampin
q gas for
sale 3 1 2 1 3 10 41 7%
tw For hire 3 3 12.5%
radio Far hire 1 1 4 2%
zatellite ty
connection on
the pitch ] 0,0%
water
connection an
the pitch 2 3 =] 33,3%
waste water
outlet on
the pitch 3 5] 25,0%
Facilities
for moto
caravan
tanks= 1 2 ] 1 3 13 54 2%
eleckric point
far tenks 2 2 g,3%
electric
point for
caravans 3 ] 12.5%
car wash
area 2 3 3 2 3 16 GE,7 %

Source: Elaboration ACTA/ECOCAMPING

The results of thisanadyss dlow different congderations:

A) Comparison between impact, eco label criteria and incidence of specific service
areas
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In the following table, in the firg column the service categories are listed and for each

the percent environmenta

impact

is reported for

environmental objectives, second and third column respectively.
In the fourth column the criteria relating to that category are reported as percent of the

total criteriaof 8 European

Eco-Labd.

the primay and secondary

In the last column the presence in officid guides is reported as percent of the tota
services andysed in the camp Site sample discussed in Chapter 3.

From the following andyss we can see the importance given to eech category by the
exiging Eco-Label compared to the calculated environmenta impact.

Table 4.6 - Comparison between impact, Eco-Label criteria and incidence of

specific services

Service categories Primary env. |Secondary [% of criteriain 8 |% presence on total
objectives env. Eco-Labels services (analysed
objectives sample)
Management/ Reception/ 1% 2% 26% 13%
Information
IAccommodation/Facilities 8% 7% 9% 13%
Catering/Shops 18% 13% 17% 17%
Sanitary/ Hygiene 23% 20% 17% 19%
Sport/Wellness/ 30% 32% 12% 30%
Health/Leisure
9% 13% 6% Not reported
10% 14% 13% 10%
Total 100% 100% 100% 100%

Source: Elaboration ACTA

The above data are reported in the following graph.
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Graph 4.3 - Comparison of environmental impact and importance of service areas

comparison of environmental impact and importance of service areas

B Technical Supply/ Maintainance

B Exterior Areas/ Landscaping
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g on total O hanagerment/ Reception/
Ecolabels services Inf orrration
[analysed

sarple)

O Sport®eliness’ Health/Leisure

B Sanitary! Hygiene

O Catering/Shops

O Accormmodation/Facilties

Source: Elaboration ACTA

It can be immediady observed, that the assessment of environmentd impact and the
importance gven by eco-labd criteria are rather Imilar for the accommodation
(regarding only eventuad accommodation for rent in both cases) sanitary, catering and
technical area.

For the savices regarding exterior areas and landscaping, the calculated
environmentd impact is higher than the importance assgned by the eco-labels,
particularly concerning the secondary environmenta objectives.

A drong divergence can be noted in the area connected to leisure services. The
analysed eco-labes dedicate only a smdl percentage of ther criteria to this sector, while
the probable environmenta impact of the components of this area gppears very high.
One reason probably is that (smilar to the EU FHower for Touris Accommodation) the
Eco-Labe concentrated their criteria on the core services of the product group “tourist
accommodation” (reception, accommodation, Sanitary services, common areas), other
“additiond services’ as eg. restaurant or swimming pool form an own product group.
From the customers point of view an Eco-Labd for accommodation can not totaly
neglect environmental impacts of additiond services as they ae offered in the same
building or dte. Therefore (at least) few criteria relae to such additional services. As
this sector is also the most represanted in the whole panoramic of services in European
camp dtes, it appears important to direct efforts towards limiting the impact of this
areal s components.

The environmenta impact of the management/reception sector is very low. The high
number of eco-label criteria dedicated to it is due to the generd environmenta
management criteria (Quest information, daff training, organisdion etc with reation to
ALL services offered) appearing in this sector.
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B) Analysis of impact of the service areas per Life Cycle (primary environmental

obj ectives)

Table 4.7 - Analysis of impact of the service areas per Life Cyclecalculated by total of
grades (0-3) reached per service areain relation to the total value per Life Cycle element.

Energy Woter Waste Chemicels [Waste Hoise Bindiversity  |Environment
water resduction ol safety
Management’ Reception’ A% 2% 0% 1% 1% 0% 0% 0%
Information
Accommodation/Facilities 3% 9% 13% 5% 1% 9% 0% 0%
A% 16% 19% 19% 28% 12% 0% %
24% 27 % A% 27% 12% 19% 0% 14%
27% 29% 12% 6% 34% 42% 24% 0%
Health/Leisure
6% 9% 0% % 10% 15% 6% 0%
12% B% 16% 7% 4% 3% 0% 3%
100% 100% 100% 100%: 100% 100% 100% 100%

Source: Elaboration ACTA

Graph 4.4 - Impact of service area per Life Cycle element on total environmental
impact

Impact of service area per Life Cycle element /relative
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Source: Elaboration ACTA

It appears clear how the area of leisure related services has the most important impact
on nealy dl the life cycde dements which is due dso to the high number of service
components present in this area. Only in the waste water field the sanitary sector shows
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a higher impact, and regarding waste production catering and shops reach Smilar
values.

Also dgnificant is the high impact of the technicd and maintenance sector on
environmenta sfety.

Graph 4.5 - Percent of Life Cycle dement on total environmental impact

% of Life Cycle element on total environmental
impact o Enengy

25 0% m\\ater
20,0% OYvWaste water
15,0% OChemicals
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5.0% -'— @ Moise reduction

0,0% m EBiodiversity

% on total env. Impact OEnvironmental safety

Source: Elaboration ACTA

C) Analysis of absolute impact of the service areas per Life Cyclecalculated by
grade reached per area on maximum value possible for every area

Thefollowing table ligts for each service area and Life Cycle dement the amount of
impact (sum of impact values)(“0,..”) in relaion to the highest possible value (*17)
cdculated adding the highest possible vaues for al service components of this area.
(Example: if the sum of &l components in the area Management/Energy amountsto 6,
and the amount reached is 4, the absolute impact is0,67)

The difference to the approach used under B) isthat here the quantity of service
components present in a service area do not influence the result directly.
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Table 4.8 - Absoluteimpact of the service areas per Life Cycle

Management/

Reception’

Inform ation
067 0,33 0,00 017 0,17 0,00 0,00

Accommodation/

sl 0,57 0,43 0,48 0,24 0,52 0,24 0,00
0,81 0,44 042 0,56 0,81 0,19 0,03
0,63 0,50 057 0,54 022 0,20 0,09
0,46 0,33 0,11 0,44 0,40 0,30 0,21
0,33 0,33 0,00 0,19 0,37 0,33 0,00
052 0,24 0,36 0,21 0,12 0,06 0,36

Source: Elaboration ACTA
(Note: Biodiversity has not been considered in thistable)

Envirenmental impact en LC elements per Service Area: Absolute Values

/ B Tedvnical Supply’ Maintainance

400 BExterior Areass/ Lands capi
Py

150 _// o Spoi/MWellness/ Health/Leisure

/ B Sanitay' Hygiena
o mCateringShops

/ D Accommodation/Facilities
250 oManagement’ Re ce plion Inform alion
200 o |
-
100 //
-
0po

Energy Water Wiaste waler Chemicals Wi te Nois e Environmental
production reduction salety

The andyss of the service areas and the Life Cycdle dements shows clearly tha the
heaviest impact takes place in the field of energy use. At some distance, this is followed
by waer and waste, then chemicads and waste water. Noise, though ill important,
shows less incidence. Environmenta safety agppears the least affected dement, with
some sgnificant impact only from the technicd area

It is interesting to observe how, when andysed by absolute values per service area and
therefore not influenced by the quantity of service components present in each area, the
leisure area losesiits primary position to the sanitary and catering area.
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Conclusion

While the environmental impact of the lesure rdaed aea is cetanly important
conddering the great number of its components and ther dgnificant presence on
European camp gtes (with 30% the highest of al aress), when every aea is dso
andysed as a whole universe, the sanitay and catering sector and the connected
components appear to be the areas where corrective measures are most likely to show
important results towards the reduction of environmenta impact.

From the point of view of environmenta objectives, Energy and Water appear those on
which the heaviest impact occur.

Environmental impact analysed by service components

In the following table the dements have been grouped by environmentad impact: the
percentage vaues have been reached cdculating the maxima possible amount for each
component (adding those of the different Life Cycle dements) in rdation to the actualy
reached amount.
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3 2 1
= On Mmaxz. # On maz. 2 On maz. 3 On Maz_

i Service reachable Service reachable Service reachable
Service reachable components | (f
components |For components | For components | For

component component component
component mobil home o tent pitch 20,5%
restaurant 70 8% || Piteh 45,8% | gasteamping ?nas'i::mng 20,5%
cleaning of ' wash basin- gas for sale 41 7% : .
sanitary cold water 45 5% | sleeping LICTE3vE 20,5%
sector 70,8% shower-cold e:quu:lrnent el electric point
heated water 45,8% ::!"E oo 37 5% For hairdriers 20,5%
i - washing up- izh cleaning -
i::‘:mmg 0 g cold water 45 8% facilities 37 a8% ::]:;i::‘:j“et Al
- = ! heating of bathing beach or disposal point 20,8%
:::;ll'nmmg — sanitary lake 33,3% | Mighting of
0 sector 45 8% R Sanitary
car wash : WEGr SI6E 333% | Sector 20,8%
area B, 7o | | S3una 45,8% | tennis courk 53,3% | salingirowin
washing animation 45 5ot | water gleanoing 20,5%
machine B2 5% | | ‘ezcursions connection on grauellares =) 20,5%
by motor the pitch 33,3% | [heateddrsing
qolf B2 5% boat 45 5% | electric Il.:l?)m _ 16, 7%
grassy areas B2 5% | | accomaodation cooking 29,2% diving Facilitie= 16,7%
outdoor far hire 41 7% cyele hire 29 2%, angling 16,7%
barbecus 54 2% c_arauan evening asphalt areas 16,7%
wach bazin- pitch 4,7% | entertainmen mini galf 12,5%
hot water 54 2% || take away t 29.2% | e For hire 12 5%
shower-hot food 41,7% | area for ball
water o4 2% | | kiosque 41 7% | games 29,2% l?Im:tri:: point .
= Or caravans '
washing up- ice available 41 7% | use of paper 250% | Eov,
hot water 24 2% private dryerf INTERMET 8,3%
I'I'!DltDI boat shooting tumbler 25,0% | carparking
hire 54,2% || [range 41 7o | ridingfpony ‘:'I”ts'de .
- - 1 - electric shave
::::'::IES for S e 41 7% tn?klung 250% paints 5,3%
Caravan eZCUTSIONS fruit trees 25,0% | lirening facilities 8,3%
tank 54 2% by bus 41 7% | waste waker divided inta
ELLES ' outlet on the sectionz &,3%
food shop o0 0% Z?I‘?ld 7% pitch 25 0% | efectnc pointror
! children
club house e 41 7% tents 8,3%
with bar S0 0% L wind=urfing 4.2%
ki - eRcUrsions
(:Dl:_l _I!‘Ig [cycletharsefwal
Facilities o0 ,0% king] 4 2%
Hower beds S0,0% radio For hire 4.2%

Ordering the service components by the importance of their environmenta impact, and
dividing them into 3 classes (corresponding to the evduation 1-3 they have been
subjected to: 3 heavy impact, 2 Sgnificant impact, 1 low impact),
the“3” group appear to be of relatively heavy impact.
Some of them, like restaurant service and the sanitary sector, are judged aso important
by most of the eco-labels, with a number of criteria
Others, like swimming pools, golf areas and flower beds are either not considered a dl,
or only very margindly.

Relationship between environmental impact and diffusion of service
components

the 18 dements in
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In order to understand, what the redl impact of those service components can be, we
have to take into account not only the absolute data on environmenta impact and/or
consumption, but aso on the incidence those services have, because of ther diffuson
a European leve.

Therefore, when we combine the data on environmental impact and the research carried
out in chapter 3, we obtain the following classfication:

Table 4.10 - Relationship between environmental impact and diffusion of service
components

Significance Service components Diffusion of % of env impact
of impacts components
C=AXB A B
0,71 cleaning of sanitary sector 100% 70,8%
054 shower 100% 45,8%
0,39 restaurant 54,70% 70,8%
0,36 Swimming pool 54,21% 66,7%
0,29 club house with bar 57,92% 50,0%
0,28 food shop on site 56,44% 50,0%
0,25 use of paper 100% 250%
0,21 tent pitch 100% 20,8%
0,21 car parking inside 100% 20,8%
0,17 | organized/evening entertainment 36,14% 29,2%
0,12 calor gas/camping gas 28,96% 41,7%
012 tennis 35,40% 33,3%
0,10 washing up 17,82% 4,2%
0,10 cyclehire 32,92% 29,2%
0,09 washing and ironing facilities 14,85% 62,5%
0,09 electric point for hairdryers 41,58% 20,8%
0,08 area for ball game 28,96% 29,2%
0,08 mobile home accepted 17,08% 45,8%
0,08 bathing beach or lake 23,02% 33,3%
0,07 barbecue outdoor 13,61% 54,2%
0,06 angling 34,41% 16,7%
0,06 golf 891% 62,5%
0,05 take away 12,13% 41,7%
0,05 electric point for caravans 39,60% 12,5%
0,05 chemical toilet disposal point 23,27% 20,8%
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0,05 bungalows 11,63% 41,7%
0,04 sauna 8,91% 45,8%
0,04 car wash area 5,94% 66,7%
0,04 caravans accepted 891% 41, 7%
0,03 ki osk 817% 41,7%
0,03 cooking facilities 5,69% 50,0%

Source: Elaboration ACTA

Observations and Results

Methodol ogy

Only components with a significance over 0,3 have been taken into consderation.

Some components which are present only in northern Europe have not been included for
lack of comparable data. Some of those, paticularly the heating of the sanitary sector
and the swimming pools have potetidly a very high ewironmentd impact and
therefore further research will have to explore this area more into detail.

Some of the service components have been united in one voice (for example animatiory
entertainment) because of their very smilar impact and digtribution.

Conclusion

It appears obvious that some service components have an environmenta impact which
is too heavy not to be consdered very into depth in the phase of criteria development.
Those are in particular connected to restaurant and catering activities, to the sanitary and
the leisure sector, regarding service components which are present in dl or a great
number of camp dtes and are requested by mogt, if not al guests.

Congdering the heavy impact those components have in paticulaly on the dements
energy, water and waste, and which has until now only partidly been considered by the
exiging Eco-labds, an into-depth study of the most impacting components and the
possihility of regulation seems certainly necessary.

4.3 Consumption data

Introduction

The definition of the context of environmenta impact assessment is such that there is no
uniformly collected data which would adlow a jus comparison of consumption levels of
the different main varigbles of the lodging service (energy and water consumption, and
waste production) in the entire European territory.

It is important to point out that consumption is the result of the use of a good. This is in
fact no less than the very fruition of the service: using resources and producing waste.

The find environmentd impact depends on the QUALITY (source of energy) and
QUANTITY of the consumption (per use unit, eg. per overnight stay).

The factors influencing consumption are the quantity of resources used per minute and
the time of use.
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In accommodation, specificaly camp dtes, the man aspects of consumption are due to
thefollowing:

= consumption of “consumer goods’ , including disposable toiletries found in the
bathroom or pens, paper and food;

= consumption of energy, water;

= consumption of furniture, equipment, building and maintenance materid.

Reducing consumption will lead to the reduction of use of resources and to the
reduction of waste.

Since consumption occurs in the purchase and the use phases, limiting consumption
entals

= |limiting the waste production from use of consumption goods,

» |imiting the purchese of goods with high impacts on the environment (production,
transport, waste);

= limiting the consumption of energy and waer when usng and mantaning
(cleaning, repairing, etc.) the goods.

4.3.1 Influencing factors for consumption

As was introduced above, consumption depends upon factors in al three phases of the
life cyde Following are liged briefly the factors influencing consumption in dl three
phases of thelife cycle.

In the PURCHASING (origin) phase consumption of materid goods depends on how
much materid is bought and of which kind; the consumption of resources depends on
use.

Theinfluencing fectors are of ether are:

1. services offered, level of comfort (eventual rental accommodation and its
style, leisure activities)

2. dze of buildings (nr. of rooms > energy), size of rooms (>energy, chemicals
for cleaning) size of sanitary areas (>energy, chemicalsfor cleaning)

3. technical standard of buildings (e.g. insulation material) and appliances
(e.g. boiler)

4. climatic conditions (e.g. altitude > energy)

5. environmental quality of the goods (consumption, use)

6. nationd, regiond legidation (>waste management, taxes, regulaion for
minimum qualities and consumption)

7. locd/regiond availability of goods: offer, cost

8. expectations of guests (fit for use)

9. direct compstitivenessin the destination (fit for use)

In bold are reported the influencing factors having more influence.
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In PROVIDING THE SERVICE (use) consumption of both materid goods and
resources depends on :

behaviour of guests

wor king methods of management/staff

climatic conditions

technical sandard of building (e.g. insulation material)

Season (summer, winter)

occupancy rate

nationd, regiond legidaion (>waste management, taxes, regulation for
minimum qualities and consumyption)

8. gzeof accommodetion, Sze of rooms

9. servicesoffered, level of comfort (type of accommodation and leisur e offer)
10. direct competitors (fit for use)

NogahkowdpE

The amount and the kind of waste produced depends on the two phases above; this
wade can undergo a different WASTE MANAGEMENT, depending of the following
factors:

wor king methods of management/staff

behaviour of guests

local/regional waste management

goods on offer in shops/kiosk

climatic conditions

nationd, regiond legidaion (>waste management, taxes, regulation for
minimum qualities and consumption)

services offered (type of accommodation, type of leisure activities)

S hhwdpE

~N

4.3.2 Availability of Consumption Data

Methodology

There is a lack of thorough, reliable and comparable data which cannot be filled until
consumption collection becomes habitud rather than exceptiond and left to pogtive
cases asit is now.

Since the factors influencing consumption are many and diverse, data should be such as
to dlow an anaydss of the influence of dl these factors, even from a Satidica point of
view.

In order for data based on effective consumption to be reliable and in order to make
truthful considerations on them, there would be the need of the following type of data

Consumption data of camp Stes which represent the overal quantities of
consumption in dependence on main influencing factors.
Consumption data which represent dl types of dimatic zonesin Europe

This chepter ams a liging and andysng the few exising data regarding consumption
and waste production in camp gtesin Europe. Those are principdly the following:
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a) research caried out by ADAC (German automobile club) on camp dtes in

Germany

b) data collected during the first phase of the EU project “VISIT-ECOLAB” on
severd European camp Stes who are certified with one of the mentioned eco-

labds

c) data collected during the various ECOCAMPING processes in severd German

regions

4.3.3

Analysis of consumption data

A) ADAC Research

Betriebsvergleich fiir Campingplétze (Comparison of camp sites)
Authors. J. Maschke, L. Bengsch, A. Moller
Allgemener Deutscher Automobilclub eV. (German Automobile Club), 1999

Andysed camp dtes. 92 (None with environmenta management)

Table4.11 - Consumption data ADAC

Minimum

Average

Maximum

Soil use

270 m2

339 m2

Water consumption

22 It (0,02 m3) per
overnight stay

97 (0,1 m3) It per
overnight stay (hotels
0,18 m3)

173 It (0,17 m3) per
overnight stay

Energy consumption |2,3 kWh per overnight | 8,1 kWh per overnight | 26,1 kwh per
stay stay (hotels 38,6) overnight stay

Waste 0,4 It per overnight|4 It per overnightstay |11 It per overnight
stay stay

Source: Elaboration ACTA on ADAC data

Observations:

Soil use: There is a high environmenta impact if mos of the

asphdt/cement, and if chemicd fertilizers and/or pest control are used

aea is covered with

Water consumption: Incresses with standard of equipment and outfitting: Stes with
more than 50n¥ per pitch have an average water consumption of 113, 2 It (0,11 m3) per
night. Leisure activities as swvimming pools, sauna and solarium dso cause an average
consumption of 1101t (0,11 m3)) per night.

Energy consumption:

No direct deduction

regarding the influence of service

components on energy consumption is possble. 38% of the analysed Stes use dectricity
and fuel, 45% eectricity and gas, 17% dectricity, fue and ges.
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Waste Two dggnificant factors gppear: dtes open the whole year produce a mgor
quantity of wadte (av. 4,7 It per night) and Stes with a functioning waste management
policy reduce the amount of waste Sgnificantly (av 1,5 It per night)

Vey rdevant the high incidence of recyclable waste (paper, glass, plagtic, organic) in
camping sStes, with an average of 50%, up to 90% if there is separate collection adso of
gardening refuse.

B) ECOTRANSeV.

Project: VISIT (ECO-LAB) —LIFE ENVIRONMENT
. workpackage 3: Eco-Labd

activity: VISIT Ecomaet: environmenta consumption and cost of
certified hotels and camping Sites
. Report; internal report; 12" December 2003
- by: Boschvaart (externd expert)

Results (excerpt)

VISIT Partner/ Supporter Number of camping sites
Green Tourism Business Scheme (United Kingdom) 1

Milieubarometer (Netherlands) 10

Legambiente Turismo (Italy) 2

Eco-Label Luxembourg 6

La Clef Verte (France) 10

Ecocamping (Germany) 13

Total 42

Energy

Graph 4.6 - Energy consumption in GJ per overnight stay
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Source: Elaboration Ecotrans
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The average energy consumption in 2000 and in 2001 is about 14,9 GJ (0,41 kWh) per
overnight stay.

Water

Graph 4.7 - Water consumption in cubic meters per overnight stay
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The average water consumption in 2000 is 0,17 cubic meters per overnight stay, in 2001
the consumption is 0,16 m3 per overnight stay;

Waste

Graph 4.8 - Waste production in kilograms per overnight stay
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The average waste production drops drasticdly from 1,29 kilograms per overnight stay
in 2000 to 0,77 kilograms per overnight stay in 2001,

The consumption per n2 and per overnight say differ extremely, dependent on services
offered, technicad and management standards, occupancy rate, climate, etc. (seetable
below).

Table 4.12 - Consumption data VISIT Eco-lab

Unit Camp min [Camp Camp maxHotel min [Hotel Hotel max

average average
Energy  |kwh/ov 1,67 4,17 10,29 4,73 15,57 34,75
\Water m°/ov 0,06 0,16 0,45 0,09 0,25 0,53
Waste ka/ov 0,44 0,77 3,74 1,08 2,76 6,62

Source: Elaboration ACTA on Ecotrans data

The environmenta consumption per overnight a Camp Stesis much lower than at
hotels, e.g.

energy consumption: camping < 30 % compared to hotels

water consumption: camping ca. 60 % compared to hotels

waste production: camping < 30 % compared to hotels

Within Camp sites the maximum differs from the minimum per overnight like follows
energy consumption: + 617 %
water consumption: + 750 %
waste production: + 850 %

Within hotels the maximum differs from the minimum per overnight like follows
energy consumption: + 735%
water consumption: + 589 %
waste production: + 613 %

Réiability and completeness of data: General Remarks

It gppears that in some cases it is rather difficult to obtain reliable data, especidly data
about waste production and costs for energy consumption, water consumption and
waste disposal. Waste production is not known in some cases because he wagte is not
weighed. Furthermore, businesses probably are somewhat reluctant to provide financid
data.

C) Analysis of 32 Ecocamping sites from 1998 to 2002

Source: Marco Walter [ECOCAMPING
Elaboration: Acta
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Average Av. year long|Av. touristAv. OpeninglAv. Area (ha)
pitches pitches pitches months /year
275 130 145 11 5,4
Source: Elaboration ACTA on data Ecocamping
Table 4.13 - Consumption data Ecocamping
1999 2000 2001 2002
Guests 43.375 |Per 41.622 |Per 43.405 [Per 38.718 [Per
overnight overnight overnight overnight
stay stay stay stay
\Water (m3) 5.429 [0,13 5.396 [0,13 5.560 (0,13 5.137 10,13
Electricity (kwh) 149.334 3,44 164.554 (3,95 160.178 (3,69 161.950 [4,18
Natural gas (m3) 35.298 (0,81 24.806 (0,60 28.070 (0,65 21.731 |0,56
LPG (m3) 17.680 [0,41 9.161 [0,22 8.724 (0,20 1.047 0,03
Fuel (1) 28.302 [0,65 20.181 (0,48 29.830 (0,69 22.051 [0,57
Diesel fuel (I) 644 0,01 1.568 0,04 1.257 0,03 1.230 (0,03
Petrol (1) 1.438 0,03 1.528 0,04 960 0,02 1.061 [0,03
\Waste (kg) 18.549 10,43 18.654 0,45 15.529 10,36 21.044 0,54

Source: Elaboration ACTA on data Ecocamping

4.3.4

Comparison

Table 4.14 - ADAC — Camp dsites without specific environmental management/Eco-

labds
ADAC

Average

water

(m3)

0,1

energy

(kWh)

8,1

waste

(kg)

4

Source. Elaboration ACTA
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Table4.15- ECOLAB/VISIT: Camp steswith Eco-labels

ECOLAEB/ |Average
VISIT

water (m3) 0,16
energy 4,17
(kWh)

waste (kg) 0,77

Source: Elaboration ACTA on data Ecotrans

Table4.16 - ECOCAMPING: Camp siteswith environmental management

ECO Average
CAMPING

water (m3) 0.1
energy 3.8
(kWh)

waste (kg) 0.4

Source. Elaboration ACTA on data ECOCAMPING

Table4.17 - Overview of average values

per Ecolabels (Ecocamping |ADAC
overnight

stay

Energy/ 4,2 3.8 8.1
KWh

Water/ m* 0.2 0.1 0.1
Waste! ky 0,8 0,4 4,0

Source. Elaboration ACTA
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Graph 4.8 - Consumption comparison

Consum ption comparison

O Energyf kvh
100 - Eater/ D
OWWastel kg
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SRR
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Ecolabels  BEcocarmping ADAC

Source. Elaboration ACTA

4.3.5 Saving Potential / Conclusions
It can be immediately observed, that in the areas of waste and energy consumption there
is an enormous difference between camp dStes with an environmental management or
label and those withot.
While in the water consumption there are no significant differences perceptible, waste is
5 to 10 times superior in the ADAC camp Stes and energy consumption appears
doubled.
Congdering the heavy incidence of Eco-labd criteria in the sanitary and catering sector
as results from chapter 4, it can be safely supposed that measures like flow reductors on
showers and faucets, energy saving light bulbs and separate waste collection are
responsible for at least part of these results.

Theworking hypothesis for the further proceedings of this research may therefore state
asfollows

Application of an Eco-labd or introduction of an environmental management
scheme can reduce consumption (and therefore environmenta impact) of energy of
ca. 50% and waste up to 90% .

Additiona (in relation to the existing labes for camp Sites) criteriafor the leisure

and sanitary area may reduce water and energy consumption further, how much
needs to be determined by further research on specific service components and their
incidence in the European camp Ste sector.
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5 First Draft Criteria Proposal for Camp Site Service

5.1 Structure of the First Draft Criteria: a specific
framework for camp site service

The framework of the First Draft criteriaintends to show methodologica and structurd
congstency with the exigting criteria for tourist accommodation. In addition, the
trangparency of the criteria adaptation process shal to be guaranteed, as required by EC
Regulation 1980/2000.

Adaptation has been conducted asfollows.

— some criteria have been adapted to the specific Stuation of camp Site service,
through:
i. awording adaptation
ii. eaboration of adifferent type of criteria
iii. adifferent level of requirement (from mandatory to optiona and vice versa)
iv. adifferent score system

— some criteria have been added, because not contemplated in the criteriafor the
tourist accommodation

So:

1. The Firg Draft Criteriais structured in sections and , where appropriate, according to
environmenta objective.

Asfor the criteria structure for tourist accommodation service, the first sections are
Energy, Water, Chemica Substances and Waste Management. Within each section, first
the qudity of the component is tackled, then the consumption quantity. As stated above,
the first refers to the purchase phase, the second to both the purchase and the use phase.
The other sections tackle noise, biodiversity, quality of air, landscape. The second to
lagt section ligs the Generd Management criteria

2.Criteriamodifications appear asfollows: :

— wording adaptation (W)

— adaptation requirement (MO= mandatory to optiona)
— score system adaptation (S)

— new criterion (N)
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5.2 Matrix of the first criteria proposal
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COLOUR CODE

new criterion

proposed change from mandatory to optional
change in wording

change in score

Table5.1 - Matrix of thefirst criteria proposal

Not
s modified applicable
modified N from
oo criterion to rental new : o level of
. S section . ..
criterion (point campers/ Mmandatory . jiono Criteria (proposal) requirement|criteri
(wording ) - to optional
number) mobile
homes
1. Electricity from renewable sources (At least 22 % of the electricity shall
energy come from renewable energy sources) mandatory measure
2. Coal and heavy oils
No heavy oils having a sulphur content higher than 0,2 % and no coal shall be
energy  used as an energy source. mandatory limit
3. Electricity for heating
At least 22 % of the electricity used for heating common areas, rental
accommodation and sanitary hot water shall be from renewable energy
X energy  sources mandatory measure

4. Boiler efficiency
The efficiency of any new boiler (heat generator) bought within the duration of
energy the eco-label award shall be at least 90 % mandatory limit

5. Air conditioning
Any air conditioning system bought within the duration of the eco-label award
energy  shall have at least Class B energy efficiency mandatory measure

&
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Not
modified mpdlf_|ed applicable from
— criterion to rental new : o level of
criterion (point campers/ mandatory . iicrion Bk Criteria (proposal) requirement|criteri
(wording ) number) mobile to optional
homes
6. Window insulation
All windows in common areas and rental accommodation shall have an
appropriately high degree of thermal insulation according to local climate, and
X X energy  shall provide an appropriate degree of acoustic insulation mandatory measure
7. Switching off heating or air conditioning
If the heating and/or the air conditioning is not automatically switched off when
windows are open, there shall be easily available information reminding the manage
energy guest to close the window(s) if the heating or air conditioning is on. mandatory ment
8. Switching off lights
If there is no automatic off switch for the light(s) in rental accommodation, there
will be easily available information to the guests asking them to turn off the manage
X energy lights when leaving the accommodation. mandatory ment
9. Energy efficient light bulbs
(a) Within one year from the date of application, at least 60 % of all light bulbs
in the camp site shall have an energy efficiency of Class A
(b)Within one year from the date of application, at least 80 % of light bulbs that
are situated where they are likely to be turned on for more than five hours a
day shall have an energy efficiency of Class A as defined by Directive 98/
X energy 11/EC. mandatory limit

10. Water source

The camp site shall declare to the water authority its willingness to switch to a

different water source (e.g. mains water, surface water) if local water protection

plan studies show evidence of a high environmental impact from using its manage
X water current source mandatory ment
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criterion
(wording )
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Not
modified applicable from I -
criterion to rental new : s el
(point  campers/ TanGaON criterion [l Criteria (proposal) requirement |criteri
number) mobile | 10 Optional

homes

11. Water flow from taps and showers
water The water flow of the taps and showers shall not exceed 12 litres/minute. mandatory limit

12. Water saving in sanitary areas and bathrooms
In the sanitary areas and bathrooms there shall be adequate information to the manage
water guest on how to help the camp site save water. mandatory ment

13. Waste bins in toilets
Each toilet shall have an appropriate waste bin and the quest shall be invited to
use the waste bin instead of the toilet for appropriate waste. Where toilets for
men and women are separate, this criterion shall be applied only to the female
water toilets mandatory measure

14. Urinal flushing
Urinals shall have an automatic or manual flush such that no more than five

water urinals shall be flushed together mandatory measure
15. Leaks
Staff shall be trained to check every day for visible leaks and to take
appropriate action as necessary. The guest shall be invited to inform the staff manage
water of any leaks mandatory ment

16. Watering plants and outside areas
Flowers and outside areas shall normally be watered before high sun or after
water sunset, where regional or climatic conditions make it appropriate mandatory measure

17. Waste water treatment
water All waste water shall be treated. Guests shall be informed about the mandatory measure
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Not
modified OGS APRNCbr  from new : o level of
criterion (point campers/ mandatory . iicrion Bk Criteria (proposal) requirement|criteri
(wording ) number) mobile to optional
homes
possibilities of correct disposal of the waste water from their mobile means of
lodging.
18. Waste water plan
The camp site shall ask the local administration for its waste water plan and if
X water there is one will follow it. mandatory measure
detergent
and
disinfecta
X nts 19. Chemical toilets : Disposal in a special chemical sink mandatory measure
detergent
and 20. Disinfectants
disinfecta Disinfectants shall be used only where necessary in order to comply with legal
nts hygiene requirements mandatory measure
detergent
and
disinfecta manage
nts 21. Staff training on detergent and disinfectant use mandatory ment
22. Waste separation by guests
Adequate receptacles shall be provided to allow guests to separate waste
according to local or national systems. Clearly available information in the site's
different areas in the local language and at least in English translation, shall
ask the guests to separate their waste. Containers for waste separation shall
not be more difficult to reach than general waste bins.
X waste mandatory measure

23.Hazardous waste
waste The staff shall separate hazardous waste mandatory measure

q\.
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Not
modified  CECRS renal | from new level of
criterion ; mandator - section iteri . o
o) (point campers/ 10 optionz;; criterion Criteria (proposal) requirement|criteri
number) mobile
homes
24. Waste separation
The staff shall separate waste into the categories that can be handled
waste separately by the local or national waste management facilities mandatory measure
25. Waste transportation
If the local waste management authorities do not collect waste at or near the
camp site, the latter shall ensure transportation of its waste to the appropriate
X waste site, reducing transport as far as possible mandatory measure
26. Disposable products
Unless required by law, none of the following disposable products shall be
used in rental accommodation and shops/ restaurants:
— ‘one-portion’ or ‘one-use’ toiletries (such as shampoo, soap, shower caps,
etc.),
X waste — cups, plates and cutlery mandatory limit
other 27.No smoking in common areas
services A no smoking section shall be available in common areas mandatory limit
28. Public transportation
other Information shall be made easily available to the guests and staff on how to manage
X services reach the camp site and other local destinations by public transport mandatory ment

29. General maintenance and servicing
general All equipment used to provide the camp site service shall be serviced and
managem maintained in compliance with the law and when otherwise necessary, and the
X ent work shall be carried out by qualified personnel only. mandatory measure
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Not
modified  TECRSY o renl | _from new : o level of
(\(/:vr(;tr?jrilr?n) (point campers/ Eagdt?ctj(;z NI section Criteria (proposal) requirement|criteri
9 number) mobile P
homes
30. Maintenance and servicing of boilers
(a) Maintenance and servicing of boilers shall be carried out at least yearly, or
general more often if so required by law or need
managem (b) Testing of efficiency levels and that emissions are within legal limits shall be
ent carried out at least once a year mandatory measure
31. Policy setting and action program
general The management shall have an environmental policy and shall draw up a
managem simple environmental policy statement and a precise action program to ensure manage
ent the application of the environmental policy mandatory ment
general 32. Staff training
managem The camp site shall provide information and training to the staff, including manage
X ent written procedures or manuals mandatory ment
general 33.Information to guests
managem The camp site shall provide information to the guests on its environmental manage
X ent policy, the actions taken and the EU eco-label. mandatory ment

34. Energy and water consumption data
general | The camp site shall have procedures to collect and monitor data on overall
managem energy consumption, electricity consumption, energy used for heating and manage
X ent water consumption mandatory ment
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(point
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Not
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from
mandatory
to optional

new
criterion

section

general

level of

Criteria (proposal)

35. Other data collection

managem The camp site shall have procedures to collect and monitor data on

ent

general

consumption of chemicals and the volume of waste produced mandatory

36. Information appearing on the eco-label

managem Box 2 of the eco-label shall contain measures taken to save energy and water,

ent

energy

energy

energy

energy

energy

measures taken to reduce waste, general environmental improvement mandatory

37. Photovoltaic and wind generation of electricity (2 points)
Photovoltaic system or wind power electricity generation that supplies or will
supply at least 20 % of the overall electricity consumption per year. optional

38. Heating from renewable energy sources (1,5 points)

At least 50 % of the total energy used to heat either the common areas/rental
accommodation or the hot sanitary water come from renewable energy

sources optional

39. Boiler energy efficiency (1 point)
The sanitary facilities/rental accommodation shall have a four-star boiler optional

40. Boiler NOx emissions (1,5 points)
The boiler shall be class 5 of the EN 297 prA3 norm regulating NOx emissions optional

41. District heating (1 point)
The heating of the sanitary facilities/ rental accommodation is provided by
district heating optional

requirement |criteri

manage
ment

manage
ment

limit

limit

measure

measure

measure
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Not
modified  (EETE e from new level of
criterion ; mandator - section iteri . o
(wording ) (point campers/ tiong; eriterion Criteria (proposal) requirementcriteri
9 number) mobile P
homes
42. Combined heat and power (1,5 points)
All electricity and heating of the sanitary facilities, common areas and rental
X energy  accommodation shall be provided by a combined heat and power plant optional measure
43. Heat pump (1,5 points)
X energy  The camp site has a heat pump providing heat and/or air conditioning optional measure
44. Heat recovery (2 points)
The camp site has an existant heat recovery system (refrigeration systems,
ventilators, washing machines, dishwashers, swimming pool(s), sanitary waste
X energy  water) optional measure
45. Thermoregulation (1,5 points)
The temperature in every rental accommodation unit shall be individually
X energy regulated optional measure
46. Insulation of existing buildings (2 points)
The heated/air conditioned buildings on the camp site ground have insulation
above the minimal national requirements, so as to ensure a significant
X X energy  reduction ofenergy consumption optional measure

47. Air conditioning (1,5 points)
energy |Class A energy efficiency optional measure

48. Automatic switching-off of air conditioning (1 point)
energy  |Automatic system that turns off the air conditioning when windows are open optional measure
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Not
o modified applicable
modified o from
N criterion to rental new , o level of
. L section . S
(\(I:Vr(ljtre:jrilr?g) (point campers/ ;r;ag;it?é%z ST EE Criteria (proposal) requirement|criteri
number) mobile
homes
49. Bioclimatic architecture (2 points)
Buildings on the camp site ground are constructed according to bioclimatic
X energy  architectural principles optional measure
50. Energy efficient refrigerators (1 point), dishwashers (1 point), washing
machines (1 point), dryers/tumblers (1 point) and office equipment (1
X X energy  point) optional measure
51. Refrigerator positioning (1 point)
The kitchen, kiosk and shop refrigerator(s) shall be positioned and regulated
X energy  according to energy saving principles optional measure
52. Automatic switching off lights in rental accommodation (1 point)
Automatic systems which turn the lights off when guests leave accommodation
X X energy  shall be installed in 80 % of the accommodation. optional measure
53. Sauna timer control (1 point)
X energy  All sauna units shall have a timer control. optional measure

54. Swimming pool heating with RES (2 points) Energy used to heat
swimming pool water shall come from renewable energy sources. At
X energy |least 50%: 1 point, 100%: 2 points. optional measure
55. Automatic switching off outside lights (2 points)
Outside lighting not needed for security reasons shall be turned off
automatically after a certain time, or be activated through a proximity
X X energy  Sensor. optional measure
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Not
. modified applicable
modified o from
_— criterion to rental new : o level of
(\(/:vr(;tr?jrilr?n) (point campers/ Eagdt?ctj(;z NI section Criteria (proposal) requirement|criteri
9 number) mobile P
homes
56. Use of rainwater (1,5 points) and recycled water (1,5 points) for all non-
water sanitary and non-drinking purposes optional measure
57. Water flow from taps and shower heads (1,5 points)
The average flow from all taps and shower heads excluding bath taps does not
water exceed 8,5 litres/minute optional measure
58. WC flushing (1,5 points)
water At least 80 % of WCs consume six litres per flush or less optional limit
59. Dishwasher water consumption (1 point)
The water consumption of the dishwashers is lower or equal to the threshold
water as defined in Commission Directive 97/17/EC: optional limit
60. Washing machine water consumption (1 point)
The washing machines used by the camp site (also those put at disposal for
guests) or by its laundry service provider shall use 12 litres of water or less per
X water kg of wash-load optional limit

61. Tap water temperature and flow (1 point)
At least 80 % of taps shall allow a precise and prompt regulation of the water
water temperature and of the water flow optional limit

62. Shower timers (2 points)
The showers in the sanitary facilities/ common areas have a timing/ proximity
X X water device which interrupts water flow after a defined time or if not in use optional measure
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Not
modified applicable from
criterion to rental new level of
. mandatory Ao ; ..
(point campers/ to optional criterion requirement|criteri
number) mobile
homes

modified
criterion
(wording )

section Criteria (proposal)

63. Swimming pool: cover at night (1 point) When the swimming pool is not
used, a cover film prevents the cooling of the water in the pool and reduces
X water evaporation. optional measure

64. Avoidance of salt for icy roads (1 point) Mechanical means or gravel
shall be used in order to make roads on the camp site ground safe in case of
X water ice/snow. optional measure

65. Changing towels and sheets (1 point)
The guest shall be informed of the environmental policy of the rental
accomodation whereby sheets and towels shall be changed either at his or her
request, or by default once a week for lower class accommodation, and twice a
X water week for higher class accommodation optional measure

66. Indications on water hardness (1 point) in proximity to sanitary
areas/washing machines/ dishwashers to allow better use of detergents by manage
water guests and staff optional ment
67. Detergents (up to 4 points)
At least 80 % by weight of hand dishwashing detergents and/or detergents for
dishwashers and/or laundry detergent and/or all purpose cleaners used by the
dangerou camp site shall have been awarded the Community eco-label or other national
S or regional ISO Type | eco-labels (1 point for each of these four categories of
X chemicals detergents). optional limit

68. Indoor paints and varnishes (1 point)
dangerou At least 50 % of the indoor painting of the common areas and rental
S accommodation shall be done with indoor paints and varnishes awarded with
X X chemicalsthe Community eco-label or other national or regional ISO Type | eco-labels optional limit
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Not
modified  TECRSY o renl | _from new level of
criterion ; mandator oot section iteri . o
wording ) (point campers/ 50 tiona’; criterion Criteria (proposal) requirement|criteri
9 number) mobile P
homes
dangerou 69. Dosage of swimming pool disinfectant (1 point)
S The swimming pool has an automatic dosage system that uses the minimum
chemicals amount of disinfectant for the appropriate hygienic result optional measure
70. Mechanical cleaning (1 point)
The sanitary and common areas and rental accommodation shall have precise
dangerou procedures for conducting chemical-free cleaning, such as use of micro fibre
S products or other non-chemical cleaning materials or activities with similar
X chemicals effects optional measure
dangerou 71. Organic gardening (2 points)
S Outside areas shall be managed either without any use of pesticides or
X X chemicalsaccording to organic farming principles optional measure
72. Composting (3 points)
The camp site shall separate relevant organic waste (garden waste 2 points;
kitchen waste 1 point) and shall
X X waste ensure that it is composted according to local authority guidelines optional measure
73. Disposable drink cans (2 points)
Except where required by law, disposable drink cans shall not be offered in the
X waste areas under the ownership or the direct management of the camp site optional limit

74. Breakfast/ food packaging (2 points)
Except where required by law, single dose packages shall not be used for
X waste breakfast or other food service optional limit
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Not
s modified applicable
modified - from
B criterion to rental new : o level of
(\(I:Vr(ljtre:jrilr?n) (point campers/ ;r;a:dt?é(;z NI section Criteria (proposal) requirement|criteri
9 number) mobile P
homes
75. Fat/oil disposal (3 points)
Fat separators shall be installed and pan fat/oils and deep-frying fat/oils shall
be collected and disposed of appropriately (2 points). The possibility to dispose
X X waste of fat/oil is offered to guests also (1 point) optional measure
76. Used textiles and furniture (2 points)
Used furniture, textiles and other material is sold or given to charity or to other
waste associations which collect and redistribute such goods optional measure
77. Regulation of camp site traffic (1 point) All traffic (quests and
other maintainance/transport) inside the camp ground is limited to certain hours and manage
X services |areas optional ment
78. Environmental communication and education (3 points)
The camp site shall provide environmental communication and education
notices on local biodiversity, landscape and nature conservation measures to
other guests (2 points). Guest animation includes elements of environmental manage
X X services |education (1 point) optional ment
79. No smoking in common areas and accomodation (1 point)
other Smoking shall not be allowed in at least 50 % of indoor common areas and
X services rental accommodation optional measure
other 80. Bicycles (2 points)
X services Bicycles shall be made available to guests optional measure

81. Refillable bottles (2 points)
other The camp site shall offer at least one of the following beverages in refillable
services bottles: soft drinks, water and beer optional measure

4
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Not
. modified applicable
modified o from
N criterion to rental new , o level of
. L section . ..
(\fvr(')trzri'r?g) (point campers/ ET&?@%Z criterion Criteria (proposal) requirement|criteri
number) mobile
homes
82. Paper products (up to 2 points)
At least 50 % of toilet/tissue paper and/or office paper used shall have been
other awarded the Community eco-label or other national or regional ISO Type | eco-
services |labels (1 point for each of these two categories of paper products) optional limit
83. Durable goods (up to 3 points)
At least 10 % of any category of durable goods present in the camp site,
including rental accommodation, shall have been awarded the Community eco-
other label or other national or regional ISO Type | eco-labels (1 point for each of up
services to three categories of durable goods). optional limit
84. Organic food (2 points)
The main ingredients of at least two dishes (1 point) and at least 4 products
other sold in the shop (1 point) shall have been produced by organic farming
X X services methods, as laid down in Regulation (EEC) No 2092/91 optional measure
85. Local food products (2 points)
other At least two locally sourced food products shall be offered at each meal,
X X services |including breakfast (1 point) and in the shop (1 point) optional measure
general
managem 86. EMAS registration (3 points) or ECOCAMPING/ISO certification (1,5 manage
X ent points) of the camp site optional ment
general 87. EMAS registration (1,5 points) or ISO certification (1 point) of suppliers
managem At least one of the main suppliers or service providers of the camp site shall be manage

X ent registered with EMAS (1,5 points) or certified according to ISO 14001 (1 point). optional ment
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Not
modified OGS APRNCbr  from new level of
criterion ; mandator - section iteri . o
o) (point campers/ 100 tiong; criterion Criteria (proposal) requirement|criteri
9 number) mobile P
homes
general 88. Environmental questionnaire (1 point)
managem The camp site shall provide its guests with a questionnaire covering their views manage
X ent about the environmental aspects of the accommodation optional ment
general 89. Energy and water meters (1 point)
managem The camp site shall install additional energy and water meters so as to allow manage
X ent data collection on consumption of different activities or machines optional ment
90. Additional environmental actions (maximum 3 points)
Either:
(a) Additional environmental actions (up to 1,5 points each, to a maximum of 3
general points): actions to improve the environmental performance of the camp site
managem and which are not covered by any of the above criteria (either mandatory or manage
X ent optional) optional ment

Source: Elaboration ACTA
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5.3 Comments and remarks on criteria adaptation
Changein criteria wording, score and postioning and new criteria

The following chepter ligs dl criteria which ae ether new or have undergone
sgnificant change in wording (underlined in the criteria text), score or postioning (from
mandatory to optiond) and the reasons (based on the actud date of the ongoing
research) for such change.

Not mentioned is the subditution of “camp dte” for “touris accommodation”, and
“rental accommodation” for “room”, as wdl as “sanitary ared’ for “bathroom”, since
this has been gpplied to dl criteria, true to the product subgroup “camp Site service’.

.Criteria modifications appear asfollows:

— wording adaptation (W)

— adaptation requirement (M O= mandatory to optiona)
— score system adaptation (S)

— new criterion (N)

| Mandatory criteria

ENERGY

6. Window insulation (W)

All windows in common areas and rental accommodation shall have an appropriately high
degree of therma insulation according to loca climate, and shal provide an appropriate degree
of acoustic insulation. (This does not apply to rental caravans/mobile homes not owned by the
camp site management.)

Reason for change in wording:
Camp site owners do not have the possibility to influence this kind of outfit in the rental
accommodation owned by third parties and only managed by the camp site.

WATER

13. Waste binsin toilets (W)
Each toilet shall have an appropriate waste bin and the guest shal be invited to use the waste

bin instead of the toilet for appropriate waste. Where toilets for men and women are separate,
this criterion shall be applied only to the female toilets.

Reason for change in wording
Theminor necessity of such binsin toilets used exclusively by men does not justify the expense
for waste bins in each toilet.

17. Waste water treatment (W)

All waste water shall be treated.

If no link is possible to the loca sewage treatment plant, the camp site shall have its own
treatment system

that meets the requirements of relevant local, nationa or European legidation. Guests shdl be
informed about the possibilities of correct disposal of the waste water from their mobile means

of lodaing.
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Reason for change in wording
If not correctly informed, guests could dispose of their waste water not correctly, i.e.intorain
sewers or on the ground.

DETERGENTS AND DISINFECTANTS

19. Chemical toilets (N)
Disposal of chemica toilet outlets shal be in a specid chemicd sink

Reason for insertion of this criterion:

The chemicals, which are used for the chemical toilets of the campers, are a mixture of several
aggressive chemical substances. Thedisposal ina special chemical sink may reduce pollution,
but a lot of sewage plants have problemswith the chemicals. The most extensi ve problems occur
with biological sewage plants.

WASTE

22. Waste separ ation by guests (W)

Adequate receptacles shall be provided to alow guests to separate waste according to local or
nationa systems. Clearly available information in the site’s different areas in the local language
and a least in English trandation shall ask the guests to separate their waste. Containers for
waste separation shall not be more difficult to reach than general waste hins.

Reason for change in wording:

Often information regar ding waste disposal is not displayed in other than the local language,
which many guests will not understand and therefore not be able to separate their waste
correctly. In camp sites, the position of containers for separate waste collection has an
important environmental impact, sinceit has been observed that the % of waste separation is
much lower, if campers have to walk farther to the separation bins than to general waste
containers.

26. Disposable products (W)

Unless required by law, none of the following disposable products shal be used in rental
accommodation and shops/restaurants:

— ‘one-portion’ or ‘one-use’ toiletries (such as shampoo, soap, shower caps, etc.),

— cups, plates and cutlery.

Reason for change in wording:
Shops and kiosks are services in camp sites where disposable products are very frequently
used..

| Optional criteria

ENERGY

46- Insulation of existing buildings (2 points) (W)

The heated /air_conditioned buildings on the camp site ground shal have insulation above the
minimal national requirements, so as to ensure a significant reduction of energy consumption.

Reason for change in wording:
There is no environmental advantage in isolating not heated/air conditioned buildings.
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50. Energy efficient refrigerators (1 point), dishwashers (1 point), washing machines (1
point), dryers/tumblers (1 point -added) and office equipment (1 point) (W) (S)

Reason for modification of criterion/score:
Dryers and tumblers are a very frequent service for guests in camp sites.

53. Sauna timer control (1 point) (MO)
All sauna units shall have atimer control.

Reason for change of criterion from mandatory to optional:
Sauna is not a very frequent service in camp sites.

54. Swimming pool heating with RES (2 points) (N)
Energy used to heat swimming pool water shall come from renewable energy sources. At least
50%: 1 point, 100%: 2 points.

Reason for insertion of criterion:

When using solar power for heating processed water, about 70 kg of carbon dioxide emission
and other harming materials can be avoided per square meter collector surface and year.
Heated swimming pools are a very frequent service in camp sites.

55. Automatic switching off outside lights (from 1 point to 2 points) (S)
Outside lighting not needed for security reasons shall be turned off automatically after a certain
time, or be activated through a proximity sensor.

Reason for modification of criteria score:
In camp sites, outside lighting is very extensive and has a higher environmental impact dueto
the greater surface of the areas.

WATER
60. Washing machine water consumption (1 point) (W)

The washing machines used within the camp site by guests and staff or those used by the camp
Ste laundry service provider shall use 12 litres of water or less per kg of washload measured
according to EN 60456:1999, using the same standard 60 °C cotton cycle as chosen for
Directive 95/12/EC.

Reason for change in wording of criterion:
Washing machines at disposal for guests are a very frequent service in camp sites

62. Shower timers (from 1 point to 2 points) (S)
Showers in sanitary facilities common areas shall have a timing/ proximity device which
interrupts water flow after a defined time or if not in use.

Reason for modification of criteria score:
A frequent problemin camp site/swimming pool/ sports sanitary facilitiesis peopleleaving the
area without closing the shower faucet, more so than in tourist accommodation structures.

63. Swimming pool: cover at night (1 point) (N)
When the swimming pool is not used, a cover film prevents the cooling of the water in the pool
and reduces evaporation.
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Reason for insertion of criterion:

Swimming pools are a very frequent service in camp sites.

In most areas wher e swimming pools are heated, temperature inversion during the night causes
the water to cool down considerably. In warmer/dryer areas, during the night water the water
tends to evaporate.

64. Avoidance of salt for icy roads (1 point) (N)
Mechanical means or sand/gravel shal be used in order to make roads on the camp site ground
safe in case of ice/snow.

Reason for insertion of criterion:

Road salts are toxic to plants, wildlife, lakes, streams and groundwater. Even when used in
small amounts, salt will leach into surrounding soil, changing the soil’s composition and
making it hard for plantsto survive. Salt potentially can contaminate groundwater, too, anditis
highly corrosive to paved surfaces, buildings and cars.

65. Indications on water hardness (1 point) (N)
In proximity to sanitary areas/washing machines/ dishwashers there shal be exposed
explanations on local water hardness to allow better use of detergents by guests and staff

Reason for insertion of criterion:
Knowledge of water hardness can avoid up to 50% deter gent use. Washing machinesareavery
frequent service offered to guests in camp sites..

66. Changing towels and sheets (1 point) (MO)

The guest shal be informed of the environmenta policy of the camp site whereby sheets and
towels in the rental accommodation shall be changed either at his or her request, or by default
once aweek for lower class accommodation, and twice aweek for higher class accommodation.

Reason for change of criterion from mandatory to optional:

This criterion is less important in camp sites than in hotels, since generally the rental
accommodation is not of the high class category and guests bring their own towel s/sheets or
rent them from the camp site and decide on their own when to change them

71. Organic gardening (from | point to 2 points) (S)

Outside areas shal be managed either without any use of pesticides or according to organic
farming principles, as laid down in Council Regulation (EEC) No 2092/91 of 24 June 1991 on
organic production of agricultural products and indications referring thereto on agricultura
products and foodstuffs’ and its subsequent amendments, or as laid down in nationa law or
recognised national organic schemes.

Reason for changein criteria score:

Due to the fact that camp sites consist of large outdoor areas, the avoidance of chemical
substances on the whole surface has a major environmental impact than on simple hotel
gardens.
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72. Composting (from 2 to 3 points) (S)

The camp site shall separate relevant organic waste (garden waste 2 points (from 1 to 2 points);
kitchen waste 1 point) and shall ensure that it is composted according to local authority
guiddines (e.g. by the local adminigtration, in-house or by a private agency).

Reason for changein criteria score

Thelarge outdoor surfaces of camp sitesgenerally produce a great amount of gardening waste,
thus composting diminishes the impact on local waste amount considerably.

74. Breakfast / food packaging (2 points) (W)
Except where required by law, single dose packages shall not be used for breakfast or other food
service.

Reason for changein criteria wording:
Dueto the outdoor quality of camp site service, single dose packaging isavery frequent factor
in food service (ketchup/mayonnaise, salt/pepper, oil/vinegar etc)

75. Fat/oil disposal (from 2 to 3 points) (W) (S)

Fat separators shdl be ingtaled and pan fat/oils and deep-frying fat/oils shdl be collected and
disposed of appropriately. (2 points). Proper disposa of own fat/ail is offered to guests(1
paint).

Reason for changein criteria score

Most guests cook and fry food in their own camping/ rental accommodation. Often fat and oil
are disposed of into the sewage, if no alternativeis offered, with the consequent environmental
impact.

77. Regulation of camp site traffic(1 point) (N)
All traffic (guests and maintenance/transport) inside the camp ground shall be limited to certain
hours and areas

Reason for insertion of criterion:
Noise and exhaust caused by vehicular traffic on camp grounds are cited by guests among the
most disturbing environmental factors.

78. Environmental communication and education (from 1,5to 3 points) (W) (S)

The camp site shall provide environmentad communication and education notices on loca
biodiversity, landscape and nature conservation measures to guests (2 points). Guest animation
includes elements of environmental education (1 point)

Reason for changein criteria score

Guest animation can be a successful way to explain and teach guests (in particular children)
about the local environment and sustainability in general Animation is a frequent servicein
camp sites.

80. Bicycles (from 1 to 2 points) (M)
Bicycles shall be made available to guests.
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Reason for changein criteria score

On camp sites, bicycles are particularly important, in order to give guests the opportunity to
move in and around the area without having to use their cars.

84. Organic food (from 1 to 2 points) (W) (S)

The main ingredients of at least two dishes (1 point) and at least 4 products sold in the shop (1
point) shal have been produced by organic farming methods, as laid down in Regulation (EEC)
No 2092/91.

Reason for changed criteria score:
Shops are an important part of camp site service.

85. Local food products (from 1 to 2 points) (W) (S)
At least two locally sourced food products shall be offered at each meal, including breakfast (1

point) and in the shop (1 point).

Reason for changed criteria score:
Shops are an important part of camp site service.

86. EMASTegistration (3 points), ECOCAMPING or | SO certification (1,5 points) of the
camp site (W) (S)

The camp ste shal be registered under the Community eco-management and audit scheme
(EMAYS) (3 points) or certified according to the ECOCAMPING or 1SO 14001 standard (1,5

points).

Reason for changed criteria score:
The ECOCAMPING management scheme/standard has been approved as application of EMAS

for camp sites
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